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Tom tat: Cac thudc tinh chat luong thuc pham ngay cang dong vai trd quan trong
d6i voi nguoi tiéu ding o cac nude dang phat trién, tuy nhién nghién ctu vé phan khic
thi truong dua trén nhan thic chat lwong thuc pham va méi lién hé véi y dinh, hanh vi
tiéu diing van con han ché tai khu vyc Pong Nam A. Nghién ctru ndy nham phan tich méi
quan hé giira nhan thic vé chét lugng thuc pham va y dinh mua, dong thoi xac dinh phan
khiic nguoi tiéu ding va muc do tiép can, tin tuong cac ngudn thong tin, qua do dé xuat
dinh hudng truyén théng pht hop cho thuc pham chit luong cao nhu gao va rau an toan.
Dua trén khao sat 500 nguoi tiéu ding thanh thi tai Thanh phd H6 Chi Minh va Can Tho,
phuong phép nghién ctru chii yéu duoc sir dung gom phan khic thi truong va phan tich
dinh luong. Két qua cho thay ca thudc tinh tin nhiém va tim kiém déu anh huéng tich cuc
dén y dinh mua, dong thoi nghién ctu xac dinh ba phan khic nguoi tidu dung, 1am co sé
cho chién lugc truyén thdng nham nang cao nhan thirc va thiic day nhu cau tiéu ding cho
thuc pham chat luong.

Tir khda: Chat lugng thuc pham; An toan thyc pham; Phan khic thi trudng ngudi
tiéu dung.

1. Pat van dé

Van d chit lugng thuc pham ngay cang dugc quan tam & cac nude dang phat trién,
Vi cac yéu té nhu an toan thuc pham, stc khoe va nhan thuc pham anh huong déng ké
dén quyét dinh tiéu dung. Tai Viét Nam, du ty Ié an toan thuc pham tuong ddi cao, chudi
cung tng van ton tai nhiéu van dé nhu san xuat kém chat lwong, 6 nhiém vi khuan, du
lwong khang sinh va vé sinh ché bién kém. Giai doan 20002019 ghi nhan 3.000 vu ngod
doc thyc pham véi 100.000 ca mic, 800 ca tir vong (MOH, 2015-2019; VFA, 2000
2014), riéng nam 2020, c6 134 vu véi 3.094 ca méc, hon 58.000 co sé vi pham (VFA,
2021). Nhitng con s6 nay cho thiy nhu cau cip thiét vé kiém soat va truyén thdng vé an
toan thuc pham.

Cung véi thu nhap tang va doé thi hoa, nguoi tiéu dung ngay cang chd trong thuc
pham c6 nhan chat luong. Ngudi tiéu ding danh gia dya trén hai nhém thuoc tinh: tin
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nhiém (strc khoe, chat lwong, an toan, d6 tin cay) va tim kiém (nhdn méac, bao bi) (Fandos
& Flavian, 2006; Frez-Muifioz & cong sy, 2016). Do khong thé kiém ching truc tiép céc
thugc tinh tin nhiém, ngudi tiéu dung thuong dwa vao nhan thyc pham hozc chiing nhan
(Grunert, 2005). Gao va rau dugc chon 1am san pham nghién ciu do hai san pham nay
chiém ty trong Ion trong ngan sach ho va 1a thuc pham thiét yéu. Gao chiém 20,3% ngan
sach cua ho va Viét Nam 1a nudc xuat khau gao 16n thir ba thé gioi (Hoang & Meyers,
2015), trong khi tiéu thu rau trung binh dat khoang 290g/nguoi/ngay (Wertheim-Heck &
cong su, 2015). Hai san pham nay dai dién cho nhdm thuc pham c6 rii ro cao vé du luong
hoa chat va quy trinh bao quan, dong thoi phan anh rd vai tro cua cac thudc tinh chat
lwong trong quyét dinh mua.

Hién nay van con thiéu cac nghién ctu vé hanh vi tiéu diing gao va rau, dac biét 1a
mdi lién hé gitra nhan thirc vé chat luong va y dinh mua thuc pham chat lugng tai Dong
Nam A. Vi vay, nghién ciu nay tap trung vao gao chat lugng cao va rau an toan - hai san
pham thiét yéu thuong c6 cac dic diém nhu ching nhan VietGAP, GlobalGAP, HACCP
hoac hiru co, dam bao ngudn gdc rd rang, quy trinh san xuat an toan va than thién vai moi
truong. Nghién ciu nay tap trung vao ba myc tiéu chinh: (1) kiém tra mbi quan hé giira
nhan thac vé thudc tinh chat luong thuc pham va y dinh mua thyc pham chat lugng, (2)
phan khuc ngudi tiéu dung dwa trén nhan thic vé chat luong gao va rau, va (3) phan tich
murc do sir dung va tin tudng vao cac nguon thdng tin, tir d6 dé xuat chién lugc truyén
thong hiéu qua hon. Két qua nghién ctru gop phan vao xay dung chién luoc truyén thong,
cung cap céac thdng tin cho nha san xuat va cac bén co lién quan, quan ly thi truong va
chat lugng san pham thuc pham tai cac khu vire do thi 16n tai Viét Nam.

2. Tong quan tai ligu

2.1. Co s ly thuyét

Ly thuyét hanh vi c6 ké hoach (Theory of Planned Behavior (TPB), Ajzen (1991))
cho rang y dinh mua hang chiu anh huang boi thai d6, chuan muc x& hoi va muc do kiém
soat hanh vi. Trong bdi canh thuc pham nhu yéu pham nhu gao va rau, nhan thic vé cac
thugc tinh chat luong - gdm thudc tinh tin nhiém (an toan, stc khoe, chat luong, d tin
cay) va thudc tinh tim kiém (nh&n mac, bao bi) - phan anh thai do va niém tin ctia nguoi
tiéu dung, anh huong dén y dinh, hanh vi mua (Fang & cong sy, 2024; Huo & cong su,
2023; Liu & cong sy, 2025). Do thugc tinh tin nhiém thuong kho kiém ching truc tiép,
ngudi tiéu dung thuong dwa vao thong tin gian tiép nhu chang nhan, thuong hiéu, nhan
méc; trong khi thudc tinh tim kiém thuong dé quan sat hon va c6 thé c6 anh huong dén y
dinh, hanh vi mua (Huo & cong sy, 2023; Liu & cong su, 2025). Viéc 1am rd mdi lién hé
gitra nhan thirc vé hai nhém thudc tinh nay va y dinh mua gép phan ma rong tng dung ly
thuyét TPB trong nghién ctu hanh vi tiéu dung thuc pham tai cac nude dang phat trién
nhu Viét Nam noi d6 thi hda va nhu cau thuc pham chat luong ngay cang gia ting. Dya
trén co so |y thuyét ndy, nghién ciu tiép tuc phan tich tong quan tai liéu vé vai trd cua
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tirng nhdm thudc tinh - thudc tinh tin nhiém va thugc tinh tim kiém - trong méi quan hé
véi y dinh mua thuc pham chét luong.

2.2. Nhdn thic vé tam quan treng cia céc thugc tinh tin nhiém va y dinh mua
hang

M&i lién hé giira cac thugc tinh tin nhiém (stc khoe, chat luong, an toan, do tin cy)
va y dinh mua hang da dugc nghién ctu, dac biét trong lya chon thyc phém httu co. Suc
khoe 12 yéu t6 thiic day ¥ dinh mua thuc pham hitu co & Malaysia (Wee & cong su, 2014)
va Trung Québc (Yin & cong sy, 2010), dong thoi anh hudng dén muc san long chi tra
(Mondelaers & cong su, 2009) va ¥ dinh mua thyc pham bén viing (Dowd & Burke,
2013). Chét luong va an toan thyc pham ciing dong vai trd quan trong. Chat lugng anh
hudng dén tan suat mua gao & Malaysia (Farah & cong su, 2011) va y dinh mua gao bén
viing ¢ Trung Quéc (Tong & cong sy, 2020). An toan thuc pham lién quan dén phuong
phap trong lua va can dugc nghién cau thém (Segura & cong su, 2016) va co tac dong
dén quyét dinh mua thyc pham hitu co & Indonesia (Slamet & cong su, 2016). Ngoai ra,
long tin vao nhn thuc pham (Pomsanam & cong su, 2014) va thyc pham hitu co (Yin &
cong su, 2010) ¢ anh huéng dén ¥ dinh mua thuc pham ¢ Théi Lan va Trung Quéc (Bai
& cong su, 2019). Nhitng nghién ctu nay khang dinh vai trd quan trong cua cac thudc
tinh tin nhiém trong quyét dinh tiéu ding & cac nudc dang phat trién. Do d6, viéc danh
gia mdi quan hé gitra nhan thic vé chat luong théng qua sy tin nhiém va y dinh mua thuc
pham, cling nhu phan khac nguoi tiéu ding theo nhan thic nay, dic biét co ¥ nghia tai
Viét Nam.

2.3. Nhdn thac vé tam quan treng cia cac thugc tinh vé tim kiém va y dinh mua
hang

Cac thugc tinh tim kiém, nhu nhan san pham va bao bi, c6 méi lién hé chit ché véi
¥ dinh mua hang cua nguoi tiéu dung. Nhan san pham déng vai tro 1a tin hiéu dang tin
cay giup danh gia chat lwong thuc pham (Jeddi & Zaiem, 2010) va ngay cang quan trong
trong béi canh an udng lanh manh (Coulson, 2000). Nhan thuc pham gdp phan ting d6
tin cay cua san pham (Jeddi & Zaiem, 2010) va dic biét quan trong trong lan mua dau
tién, khi 82% nguoi tiéu dung doc nhéan trude khi quyét dinh mua (Singla, 2010). Nhan
thizc vé nhan thuc pham lién quan tich cuc dén hanh vi mua hang ¢ Malaysia (Latiff &
cong su, 2015) va ¥ dinh mua thuc pham hiru co & Trung Quéc (Prentice & ¢ong su,
2019). Cac dic diém trén nhén, nhu thuong hiéu, ciing anh hudéng dén tan suat mua gao
& Malaysia (Farah & cong su, 2011). Ngoai ra, ngudi tiéu dung Thai Lan san sang chi tra
thém cho san pham c6 nhan an toan (Wongprawmas & Canavari, 2017).

Bén canh nhén, bao bi ciing tac dong dang ké dén quyét dinh mua thuc pham. Bao
bi anh huong dén y dinh mua gao & An Do (Sakar & cong sy, 2015) va gao hiru co ¢
Malaysia (Ibitoye & cong sy, 2014). Tai Chile, bao bi va ngudn gdc san pham 1a dong
lyc chinh trong quyét dinh mua gao (Schnettler & cong su, 2008). G An Do, bao bi than
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thién voi moi trudng dong vai trd quan trong trong luya chon thuc pham (Vernekar &
Wadhwa, 2011). Do vai trd quan trong cia nhan va bao bi trong quyét dinh mua thuc
pham ¢ cac nudc dang phat trién, viéc danh gia mdi quan h¢ gitra nhan thac vé cac thuoc
tinh nay va y dinh mua thuc pham chét lugng tai Viét Nam, ciing nhu phan khic nguoi
tiéu dang theo nhan thic vé chat luong thyuc pham la can thiét.

Bén canh viéc nhan dién cac thudc tinh chat luong, ¥ dinh, hanh vi mua cta nguoi
tiéu dung con chiu anh hudéng bai ngudn théng tin ma ho tiép can va mic dé tin tudng
vao cac ngudn thong tin d6. Trong bi canh thi truong thuc phim ngay cang da dang va
phtic tap, viéc hiéu duoc nguoi tiéu dung st dung ngudn thong tin nao va mic do tin
trdng VAo cac ngudn do 1a yéu té then chdt dé truyén tai hiéu qua cac dic diém cua céc
nhan thuc pham chat lugng. Do d6, nghién ctu nay tap trung danh gia mac do tiép can
va mic do tin tuéng cia nguoi tidu dung d6i véi cac nguon thong tin khi mua thyc pham,
ddng thoi xem xét sy khéc biét giira cac phan khuc ngudi tiéu ding dwa trén nhan thic
vé céc thudc tinh tin nhiém va tim kiém. Két qua phan tich 13 co so quan trong dé dé xuat
cac chién luoc truyén théng phi hop nhiam nang cao hiéu qua sir dung nhan chat luong
thuc pham tai Viét Nam.

3. Phwong phap nghién ciru

3.1. Phwong phdp thu thép sé li¢u

Nghién ciu nay st dung dit liéu cat ngang dugc thu thap théng qua khao sat 500
ngudi tiéu ding tai hai d6 thi 16n 1a Thanh phé H6 Chi Minh va thanh phé Can Tho. C&
méu duoc phan bd déu cho hai thanh phd. Viéc lra chon c& mau duya trén viéc tham khao
cac nghién ctru trudc day vé hanh vi tiéu dung thuc pham va xac dinh dya trén céng thic
cua Slovin (1960):

n=N/(1+N*e?). Trong d6 N: 14 tong thé, n: sé mau can khao sat, e: sai s6 cho phép.
Dan s thanh thi TP H6 Chi Minh nim 2014 1a 6554700 ngudi, TP Can Tho 1a 825900
ngudi (GSO, 2014), vai sai s6 cho phép 7% thi sé mau can thu thap 1a 204 & mdi thanh
phd (TP). Bé dam bao d6 tin cay cho cac phan tich, nghién cau tién hanh thu thap sé liéu,
két qua thu vé c6 500 phiéu hop Ié chia déu cho hai TP va duoc dua vao phan tich. Vi
cac phuong phap thong ké sir dung, ¢& mau nay duoc xem 1a di 16n dé dam bao tinh 6n
dinh va d6 tin cay cho phan tich. Ky thuat ldy mau thuan tién két hop véi han ngach cac
dic diém kinh té x& hoi dugc sir dung do dic thu tiép can ngudi tiéu dung tai 16i vao cac
cho va siéu thi, 1a noi tap trung ngudi mua sam thyc pham thuong xuyén. Sau phan gioi
thiéu ngan, ngudi tiéu dung duoc moi tham gia khao sat néu dap ung tiéu chi 1a ngudi
mua siam chinh va tiéu thu gao, rau trong ho gia dinh - phii hop véi dé xuat caa Moser &
Raffaelli (2012). Phiéu khao sat duoc xay dung dua trén tong quan tai liéu, thao luan voi
chuyén gia va cac bén lién quan nhu nguoi tiéu dung, nha ban Ié, co quan quan ly va
phong van thir. Noi dung khao sat bao gom cac bién lién quan dén thai do, nhan thuc, y
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dinh, hanh vi mua thuc pham, mutc d6 st dung va tin tuéng vao ngudn thdng tin, ciing
cac dic diém kinh té xa hoi.

Bang 1 md ta dic diém mau, da s6 1a nit, phan &nh vai trd mua sim thuc pham chinh
cua nit gisi trong gia dinh. Nguoi tra 10i da dang d6 tudi, trinh d6, vai tudi trung binh
40,5. Khoang mot nira trinh d6 dai hoc tré 1én, va hai phé‘m ba c6 tai chinh trung binh.

Bang 1. Pic diém cia miu khao sat

Chi tiéu % Chi tiéu %
Gidi tinh Nam 16,8 Trinh d6 Tiéu hoc 7,4
Nt 83,2 Cép 2 21,8
Tudi (ndm) 40,5% (11,6)° Cép 3 21,8
<30 21,2 Trung cap, cao dang 20,2
30-40 28,2 DH va trén BH 28,8
40-50 24,8 Thu nhap Thap 12,8
50-60 19,6 Trung binh 60,2
>60 6,2 Cao 27,0
Co tré em ,
dusi 14 wéi P e
Khong 45,8

2 Gi4 trj trung binh, * B¢ léch chuan
Nguon: Tac gid xi ly va téng hop

3.2. Thang do

Nhan thac vé chat lwong thuc phdm duoc do ludng bang cach yéu cau ngudi tiéu
ding danh gia tam quan trong cta cac thudc tinh gao va rau. Cau hoi c6 dang: “Hay chi
ra mtc do quan trong cua cac dic diém sau cua san pham gao d6i voi Anh, Chi?”. Cau
hoi tuong ty dwoc &p dung véi rau. Thang do diém 5, tir "khéng quan trong" (1) dén "rat
quan trong" (5) dugc str dung.

Y dinh mua gao chat luong cao va rau an toan duoc danh gia twong tu Van Loo &
cong sy (2013), dya trén mirc d6 mong doi, 1ap ké hoach va mong muén mua san pham.
Phat biéu c6 dang “T6i du kién s& mua gao chat luong cao trong 7 ngay téi”, “Téi ky
vong s& mua gao chét lwong cao trong 7 ngay toi”, “T6i mong doi & mua gao chit lugng
cao trong 7 ngay ti”. Thang do 7 muc tir "rat khong c6 kha nang" (1) dén "rat c6 kha
ning" (7) duoc st dung. Chi s6 y dinh mua dwoc tong hop tir ba yéu t trén, voi
Cronbach’s o = 0,96.

Sy sir dung va niém tin vao ngudn thong tin dugc khao st thong qua muc d6 thuong
xuyén tiép can thdng tin va muac do tin tuong vao cac kénh nhu siéu thi, Internet, TV,
quang céo, chinh phu, chuyén gia, nguoi ban hang, bao bi thuc pham... Phat biéu vé sy
str dung nguon théng tin c6 dang “Anh, Chi cho biét mirc do thuong xuyén si dung céc
ngudn thdng tin sau khi mua thyc pham?” (thang do 6 muc tir "khong bao gio" (1) dén
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"rat thudng xuyén" (6) dwoc sir dung). Phat biéu v& niém tin vao ngudn thdng tin c6 dang:
“Anh, Chi cho biét mirc d¢ tin trang thong tin vé thyc pham tir cac ngudn thong tin sau?”
Niém tin vao cac ngudn nay duoc do trén thang do 7 muc, tir "hoan toan khong tin tuong”
(1) dén "hoan toan tin turéng"” (7), dua theo phuong phap cua Liu & cong sy (2014).

3.3. Phwong phdp phdn tich s6 ligu

Dit liéu dugc phan tich bang SPSS 24.0 (SPSS Inc., Chicago, IL, Hoa Ky). Phan
tich phan khuc duoc &p dung cho nhan thirc v& tam quan trong cua cac khia canh chat
lwong thuc pham. Phén tich trong quan duoc tién hanh dé kiém tra méi quan hé giira cac
thugc tinh chét lugng thuc pham va y dinh mua hang. Théng ké mé ta nhu ANOVA mét
chiéu, kiém dinh F (ANOVA) va kiém dinh Chi binh phuong dugc ap dung dé 1ap ho so
dic diém cua nguoi tiéu ding cho cac phan khic khéc nhau.

4. Két qua nghién cieu

4.1. Phan tich mai lién h¢ giira nhan thatc vé cac thugc tinh tin nhigm va sg tim
kiém véi y dinh mua

Phan tich nhan t6 kham pha xac dinh hai nhém thuoc tinh chat luong thuc pham-
thugc tinh tin nhiém va thuoc tinh tim kiém trong hai mé hinh: gao chat luong cao va rau
an toan. Khdng ¢ tai chéo dang lo ngai (> 0,40; Hair & cong sy, 2010) (Bang 2). Két qua
cho thay hai thanh phan chinh: Thugc tinh tin nhiém (an toan, chat luong, sic khoe, do
tin cay) co tai trong >0,8; thudc tinh tim kiém (bao bi, nhin mac) co tai trong >0,85, dam
bao gi4 tri phan biét. Gia tri KMO (0,790-0,796) va kiém dinh Bartlett (p < 0,001) xac
nhan tinh phi hop. Hé sé Cronbach’s Alpha dat yéu cau.

Bang 2. Két qua phan tich EFA

Gao Rau

TP1 TP2 TP1 TP2
Su an toan 0,915 0,851
Chat luong 0,891 0,831
Gia tri vé stic khoe 0,839 0,810
Su tin cay 0,821 0,798
Bao bi 0,905 0,859
Nhén 0,886 0,884
Kaiser-Meyer-Olkin
Measure of  Sampling 0,790 0,796
Adequacy.
Bartlett's Test of Sphericity
Approx. Chi-Square 1527,912 1066,298
df 15 15
p-value 0,000 0,000
Cronbach’s alpha 0,895 0,775 0,850 0,719
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Initial Eigenvalues 3,275 1,433 3,060 1,286

Variance Explained 50,700 78,471 45,831 72,427

Nguon: Tac gid xiz ly va téng hop
Dua trén két qua, cac bién tong hop cho thudc tinh tin nhiém va tim kiém dugc xay
dung. Phan tich twong quan kiém tra mdi quan hé gitra cac thudc tinh nay va y dinh mua
hang, danh gia d6 manh va huéng cua cac mdi quan hé.
Bang 3. Mdi lién h¢ giira nhan thirc vé cac thude tinh lién quan dén sy tin nhiém va
s tim kiém véi y dinh mua

Gao Rau
Y Su tin Su tim Su tin Su tim
dinh nhiém kiém Y dinh nhiém kiém
Y dinh 1 0,302 0,159™ 1 0,346™ 0,355™
Su tin nhiém - 1 0,264 - 1 0,312™
Sy tim kiém - - 1 - - 1

** Mirc y nghia thong ké & 1% (2 phia).
Nguon: Tac gid xi ly va téng hop

Két qua (Bang 3) cho thay ¥ dinh mua c6 méi quan hé tich cuc dang ké véi ca thuoc
tinh tin nhiém (an toan, stc khoe, do tin cay) va tim kiém (bao bi, nhan méc). Y dinh mua
gao c6 mdi lién hé chat ché véi thuoc tinh tin nhiém, trong khi rau chiu anh huéng tir ca
hai nhém. Méi twong quan tich cyc gitra hai nhém thugc tinh cho thay nguoi tiéu dung
coi trong chat lugng lién quan dén tin nhiém ciing quan tam dén céc tin hi¢u tim kiém.
Diéu ndy nhan manh vai tro cia bao bi, nhan mac trong cing cb niém tin vao chét lugng
thuc pham, dé xuét chién luoc truyén thdng két hop dé thuc ddy y dinh mua thuc pham
chat luong.

4.2. Phan khuc nguoi tiéu dung dea trén nhdn thiec vé chat lwong theec phdm

Két qua phan tich vé phan khiic ngudi tiéu ding & Hinh 1 va Hinh 2 cho thiy ca
thugc tinh tin nhiém (an toan, chit lugng, sic khoe, do tin cay) va thugc tinh tim kiém
(nhan san pham, bao bi) déu quan trong trong y dinh mua gao chét luong cao va rau an
toan. Phan tich phan khiic xac dinh ba nhém nguoi tiéu ding cho ca hai loai san pham.
Nhom dya trén “Ca tin nhiém & tim kiém" danh gia cao ca thudc tinh tin nhiém va tim
kiém, trong khi nhém "Dua trén tin nhiém" (ddi véi gao) va (ddi véi rau) uu tién thuoc
tinh tin nhiém nhung chi coi trong vira phai thudc tinh tim kiém. Nhém "Khong bét budc
dwa trén tim kiém" dé cao thudc tinh tin nhiém nhung it quan tim dén thudc tinh tim kiém.
Két qua phan tich phan khic cho thiy ca thudc tinh tin nhiém va tim kiém déu déng vai
tro trong y dinh mua, nhung mirc d6 coi trong khac nhau gitra cac nhém. Viéc nhan dién
ba phan khic 1am co s& cho phan tich tiép theo dé xac dinh truyén théng san phdam gao
va rau nén duoc diéu chinh theo tirng nhém nhu thé nao dé dat hiéu qua mong mudn.

228



Nguyén Hoang Diém My va céng sw

Phan khic ngudi tiéu dung dua trén nhan thirc vé tam
quan trong clia cac thudc tinh clia gao

5
Ca tin nhiém & tim
kiém (n = 180)

Tam quan trong vé& cac thude tinh tim kiém

1

Tam quan trong vé& cac thude tinh tin nhiém

Phan khic nguoi tiéu dung dwa trén nhan thic vé& tam
quan trong cla cac thudc tinh cla rau

5
Ca tin nhiém & tim

£

kiem (n = 182)

Y

Tam quan trong vé cac thude tinh tim kiem

Y

1
Tam quan trong v& céc thude tinh tin nhiém

Hinh 1. Phan kKhuc nguoi tiéu dung dwa trén
nhan thirc vé tAm quan trong caa cac thugc
tinh caa gao

Ghi chd: Thuéc tinh tin nhiém (Gia tri trung binh
(GTTB) + Do léch chuan) — Nhdm dua trén ca tin nhiém
& tim kiém (4,78 £ 0,33); Nhom dua trén tin nhiém
(4,46 + 0,53); Nhom khong bt buoc dua trén tim kiém
(4,31 + 0,78). Thuoc tinh tim kiém — Nhom duwa trén ca
tin nhi¢m va tim kiém (4,53 + 0,41); Nhém duya trén tin
nhiém (3,41 £ 0,39); Nhém khong bt budc dya trén tim
kiém (1,91 + 0,59). (p <0,001), sir dung kiém dinh F
(ANOVA).

Nguon: TAc gid xi Iy va tong hop

Hinh 2. Phan khic nguoi tiéu dung dua
trén nhan thikc vé tam quan trong cha cac
thugc tinh cia rau

Ghi cht: Thudc tinh tin nhiém (GTTB + D6 léch chuan)
— Nhém duya trén ca tin nhiém & tim kiém (4.82+0.30);
Nh6m dura trén tin nhiém (4.43+0.50); Nhém khong bt
buoc dya trén tim kiém (4.33+0.71). Thugc tinh tim
kiém — Nhom dua trén ca tin nhiém va tim kiém
(4.38+0.38); Nhom dua trén tin nhiém (3.41+0.36);
Nhom khong bit budc dwa trén tim kiém (1.82+0.57). (p
<0,001) dua trén kiém dinh F (ANOVA).

Nguon: TAc gid xi Iy va tong hop

4.3. Phan tich mic dg sir dung va tin twéng vao cac nguén thong tin

Céc phan khiic nguoi tiéu dung d6i véi gao va rau duge xac dinh riéng biét do sy
khéc biét trong tiép can truyén thong vé hai loai thuc pham nay st dung Kiém dinh F
(ANOVA). Két qua dugc thé hién & Hinh 3 va Hinh 4.

Trong trudng hop gao, nhoém dua trén “Ca tin nhiém & tim kiém” c6 muc st dung
va tin tudng cao hon so v&i hai nhém con lai & hau hét cac ngudn thong tin, dic biét la
siéu thi, chuyén gia va bao bi (p < 0,001). Nguoi tiéu dung & nhom dya trén “Ca tin nhiém
& tim kiém" ciing c6 trinh d hoc van cao hon nhom "Khdng bit bugc dya trén tim kiém"

(p < 0,002).
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Dbi véi rau, ngudi tiéu dung & nhom duya trén “Ca tin nhiém & tim kiém" va nhém
“Duya trén tin nhiém” st dung va tin twdng théng tin tir siéu thi nhiéu hon so véi nhém
"Khéng bat budc dua trén tim kiém". Két qua nay s& duoc tiép tuc thao luan trong phan
sau. Nhom “Khoéng bt bugc dua trén tim kiém” ¢6 xu hudng cé trinh @6 va thu nhap thap
hon (p < 0,05).

(3a) Mirc d6 st dung théng tin

o
c
-3
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:E Cé tin nhiém . t]m kiém e % . o -m--
= 4
D
2 Duya trén tin nhiém 3.14 0 282 2.6 285 QEXPE 287 QEKI
c
g |3
£ Khéng bat budc dua trén tim kié'm 2.84 . 193 m 248 227 261 2.92 ﬂ
c ] i - 2
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] | -4
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o g & ] o 5
£ = & 5
n: 0 a =
= g 5
m o
= 2

Ngudn théng tin
Hinh 3. Mire d9 sir dung (a) va tin twéng (b) cac ngudn thdng tin (Gao)

Ghi chi: Gi4 tri trung binh vé mirc d6 str dung va tin teéng cac ngudn thong tin dbi véi san pham gao.
Nhom dua trén ca tin nhiém & tim kiém (n=180); Nhom dua trén tin nhiém (n=188); Nhom khdng bit budc
dwa trén tim kiém (n=128), st dung Kiém dinh F (ANOVA). Muc do thudng xuyén st dung théng tin tir
"khong bao gio" (1) dén "rat thuong xuyén” (6). Mirc do tin twong tir "hoan toan khong tin twong” (1) dén
"hoan toan tin tudng" (7).

Nguon: Tac gid xi ly va téng hop
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=
b=
B PP )
=) Dua trén tin nhiém QEEE 199 EEXLE 2.92 | 2.69 2.98 L 3.07
=
5
£ Khéng bat budc dua trén tim k|em- 248 1.79 234 220 2.66 2.62
o ' ' ' '
@ 3 = o [] :| o ) o o e
£ 5 ¢ 2 € 2 ¢ 5 5 g § %
- 3 2 ¢ ¢ §8 © ¢
v 2 o 2 = o T £ [= @
n c o = a 2 > G u o
= =S = = £ = o >
[ o E 5 & 5
£ =] U © e
£ = % O
0 v a <
F 5 5
o [=]
S =
Ngudn thong tin
= {4b) Mirc dé tin tuwong nguén théng tin
&
3 Ca tin nhiém & tim klem s10 [EED se6 398 -ﬂ- a07 |58 m
5 Dua trén tin nhlem 3.84 350 392 QEN 3.80 415 | 455
=
5
£ Khong bat bugc dya trén tim kiémﬂ 3.48 ‘ 350 390 3 m 380 389 4.01
c ] | ] 1 L] ] 1 [}
= — = o 3 o A o] o ‘0
£ s 8 ¢ 8 ¢ Z £ 3 5 £ & %
(5 5 g o = a g- F 2 g 8
= ) c c = O U £ 2]
[¥3] = e — O = = [+ X [¥] m
= > £ = £ > © =
o “ o = G o £
‘g o] (&) L=} =
£ o & O
e [C] 2 -
(e —_ =
= g 0
o [=]
S =

Nguén théng tin
Hinh 4. Mire d9 sir dung (a) va tin twéng (b) cac ngudn thdng tin (Rau)
Ghi chi: Gia trj trung binh v& mic d6 st dung va tin tréng cac ngudn thong tin ddi véi san pham rau.
Nhom dua trén ca tin nhiém & tim kiém (n=182); Nhom dua trén tin nhiém (n=205); Nhoém khdng bit budc
dwa trén tim kiém (n=106), sir dung kiém dinh F (ANOVA). Mtc d6 thudng xuyén sir dung thong tin tir
"khong bao gio" (1) dén "rat thuong xuyén” (6). Mirc do tin twong tir "hoan toan khong tin twong” (1) dén
"hoan toan tin tuong” (7).
Nguon: Tac gid xi ly va téng hop
5. Thao luan va ham y chinh sach
Két qua cho thay cac thudc tinh tin nhiém nhu an toan, chét lugng, sac khoe, do tin
cdy c6 tac dong tich cuc dén quyét dinh mua thuc pham chét luong, dic biét trong bdi
canh an toan thuc pham 1a méi quan tam 16n tai Viét Nam. Dong thoi, cac thudc tinh tim
kiém nhu nhan san pham va bao bi cling anh hudng dang ké, nhat I1a khi thu nhap ting va
d6 thi hoa thuc day nhu cau thuc pham cé chiing nhan. Diéu nay phan &nh sy nhay cam
ngay cang ting ctia ngudi tiéu dung do thi ddi voi chat lugng thuc pham, dic biét trong
bdi canh cac van dé vé an toan thuc pham van con phd bién. Bén canh do, viéc xac dinh
ba phan khiic nguoi tiéu dung riéng biét cho ting loai san pham cho thay can c6 céc chién
lugc truyén théng pht hop cho timg nhom dé dat hiéu qua mong muédn. Cac nhom cé dic
diém x& hoi khéac nhau (tudi, hoc van, mic thu nhap) va hanh vi tiép can thong tin ciing
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c6 cac khac biét, do d6 can duoc tiép can thdng qua noi dung va kénh truyén théng phu
hop. Két qua phan tich phan khuc nguoi tiéu ding cho thay can ap dung cac chién lugc
truyén thong riéng biét gitra gao va rau, chang han nhan manh vai trd cua siéu thi, chuyén
gia va bao bi thuc pham trong truyén thong ddi véi nhém nguoi tiéu dung dé cao sy tin
nhiém va sy tim kiém thong tin san pham.

Vé chinh sach, can xay dung hé théng chimg nhan thuyc pham minh bach, chi phi
hop 1y dé tang do tin cay va su tin nhiém. Cac co quan quan Iy nén phdi hop vai siéu thi,
phuong tién truyén thong dai chung va chuyén gia dé truyén tai thong tin dang tin cay.
Dong thoi, can didu chinh thong diép truyén théng phl hop vai timg phan khic ngudi
tiéu dang. Nha san xuit nén du tu vao nhin méc, bao bi va bao bi than thién méi truong
nham nang cao uy tin thuong hiéu, phil hop voi xu hudng tiéu dung bén viing. Chién lugc
truyén théng can tan dung kénh siéu thi va bao bi thuc pham dé truyén tai thong tin dang
tin cay vé chat luong thuc pham, dong thoi két hop véi thuong mai dién tir nham dép tng
sy thay d6i trong hanh vi mua sim sau dai dich COVID-19. Viéc ting cuong hop tac giira
chudi cung tng va nha ban I¢, ciing véi chinh sach hé trg tir chinh phi, sé gilp nang cao
chat lugng thuc pham trong nudc va xuat khau.

6. Két luan

Nghién ctru cho thay nhan thac vé cac thudc tinh tin nhiém (an toan, chat lugng,
stc khoe, do tin cay) va tim kiém (nhan san pham, bao bi) ¢ anh huong tich cuc dén y
dinh mua gao chét luong cao va rau an toan. Ba phan khiic ngudi tiéu ding véi cac dic
trung dugc xac dinh, cho thay can c6 chinh sach truyén thong phd hop cho timg nhom.
Céc cha thé truyén thong nhu doanh nghiép, nha san xuat, nha béan 1, co quan quan ly
truyén thdng can lya chon thong diép truyén thong phi hop, nhan manh yéu té tin nhiém
va (hoic) yéu té tim kiém d6i v6i nhom nguoi tiéu dung (hay phan khiic nguoi tiéu ding)
dé cao cac thudc tinh nay. Thém vao d6, ndi dung thong diép truyén thong va kénh truyén
thong can duoc diéu chinh theo timg phan khiac ngudi tiéu ding dya trén mac do coi
trong thudc tinh tin nhiém va tim kiém dé nang cao hiéu qua truyén thdng mong muén.
Céc kénh nhu siéu thi, TV va quang cdo c6 vai tro quan trong trong viéc truyén tai théng
tin thuc pham chét lugng; trong do6, siéu thi dong vai trd quan trong trong viéc phan phoi
thuc pham c6 nhan chit luong va can dugc quan ly chit ché dé cang cb niém tin cua
ngudi tiéu dung tai cac nude dang phat trién nhu Viét Nam.

Nghién ctru c6 mot sé han ché, bao gdom pham vi khao sat chi gigi han & hai thanh
phd 16n, mau nghién ctru co thé thién léch do phu nir thuong 14 ngudi mua thyc pham
chinh, va dir liéu tu béo cao ¢ thé bi anh hudng boi thién vi mong mudn xa hoi. Nghién
ctru twong lai nén 4p dung phuong phéap khic phuc céc han ché nay.
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UNDERSTANDING CONSUMER SEGMENTS BASED ON FOOD QUALITY
PERCEPTIONS: INSIGHTS FROM SOUTHERN VIETNAM
Nguyen Hoang Diem My, Yung Hung, Bui Dung The, Wim Verbeke

Abstract: Food quality attributes have become increasingly important to
consumers in developing countries; however, research on market segmentation based on
perceived importance of food quality and its relationship with purchase intention and
behavior remains limited in Southeast Asia. This study aims to analyze the relationship
between consumers’ perceptions of food quality and their purchase intentions, identify
different consumer segments, and assess the extent to which they access and trust various
information sources. Based on these insights, the study proposes targeted communication
strategies for promoting high-quality food products, such as high quality rice and safe
vegetables. Utilizing data from a survey of 500 urban consumers in Ho Chi Minh City
and Can Tho, the research applies market segmentation and quantitative analysis
methods. Findings reveal that both credence and search attributes have a positive
influence on purchase intention and that consumers can be categorized into three distinct
segments, offering a foundation for tailored communication strategies to enhance
awareness and strengthen purchasing motivation toward quality food.

Keywords: Food quality; Food safety; Consumer market segmentation.
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