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T6m tit: Dya trén co so Iy luan va co so thyc tién vé nhém tham khao va ngudi
tiéu dung cd6 stirc anh huong (Key Opinion Consumer - KOC), nghién ctru da khao sat 200
ngudi tiéu dung thugc thé hé Z tai thanh phd Hué nhiam xac dinh va do ludng tac dong
ctia KOC dén thai d6 cia nguoi tiéu dung dbi véi ho thong qua cac dac diém: tinh tin cay
dbi voi KOC, tinh hap dan caa KOC, tinh chuyén gia cua KOC, su twong dong cia KOC
v6i nguoi ding va tinh pht hop ciia KOC ddi véi thuong hiéu/ san pham. Két qua nghién
ctru da chi ra, cac dic trung trén cua KOC c6 sy tac dong tich cuc dén thai do di voi
KOC ctia nguoi tiéu ding thé hé Z tai thanh phd Hué. Trong d6, yéu t6 vé tinh hap dan
ciia KOC ¢6 su tac dong Io6n nhat. Qua do, nghién ctru d& xuat mot sé ham y giai phap
marketing nham tac dong tich cuc dén thai do cia ngudi tiéu dung la gidi tré tai thanh
phd Hué thdng qua viéc sir dung KOC trong chién luoc marketing cia doanh nghiép.

Tur khéa: Nguoi tiéu dung cé suc anh huong; KOC; Thai do; Gen Z.

1. D3t van dé

Cuing Vvéi su phét trién cua Internet, sy biing nd cuia cac nén tang mang xa hoi da co
tac dong 16n dén hoat dong marketing va thay doi céch thirc truyén thdng caa cac thuong
hiéu. Trudc day, nguoi €0 sirc anh hudng/ nguoi dinh hudng du luan (Key Opinion Leader
- KOL) la nhitng d6i tugng co su tac dong dang ké dén sy tham khao va hanh vi mua cua
ngudi tiéu dung. Tuy nhién, trong bbi canh hién tai, ngudi tiéu dang khong chi tiép nhan
thdng tin tir quang céo hoic ngudi ndi tiéng, ma con co xu hudng tim kiém va tham khao
cac danh gia cua nhitng ngudi ding trude d6 trude khi dua ra quyét dinh mua. Nhan xét,
danh gia (reviews) ctia ngudi dung khéc 13 yéu té duoc can nhic dau tién trong hanh vi
mua hang (Senprints, 2022).

Mang x& hoi TikTok ra doi nam 2017, cing v6i d6 1a xu huéng video ngan da nhanh
chéng phé bién trén thé gioi, dac biét 1a dbi voi nguoi ding thudc thé hé Z — nhitng ngudi
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duoc sinh ra tir ndm 1997 dén nam 2012 (TenMax, 2021). Nguoi tiéu ding c6 sic anh
hudng (Key opinion consumer - KOC) dang trd thanh trao luu mdi, khi chinh nhitng
ngudi tiéu dung cha chdt nay tryc tiép thir nghiém, dua ra nhitng nhan xét, danh gia vé
san pham va 1a nhém tham khao quan trong anh huéng dén y dinh mua cua nhiing khach
hang khac theo ddi ho trén nén tang. Theo nghién cau tir CreatorlQ, trén TikTok, ty 18
twong tac dat duoc 1én dén 9,38% cho nhém nguoi tiéu ding cé sic anh huong, nhung
nhom ngudi dan dit du luan chi dung lai & mac 5,3% (CreatorlQ, 2023). Theo ong D
Hiru Hung - CEO caa Accesstrade Vietnam (Nén tang Tang truéng Doanh thu hiéu qua
hang dau Viét Nam & Seasia), tir nim 2019, ngudi tiéu ding 6 stc anh hudng dugc xem
la nhdm tham khao quyén lyc nhat do ¢6 ty 18 twong tac cao.

Bén canh d6, ddi twong nguoi tiéu dung tré hién nay thudc thé hé Z - nhoém ddi
turong ngudi mua sim truc tuyén phét trién nhanh nhit va sap toi s& sém tro thanh nhém
c6 phan khuc 16n nhat trén thi truong (HR1tech, 2023). Tai thi trudng Thira Thién Hué,
nghé “review” dang ngay cang thu hit gigi tré nhd nhimg tac dong ma né mang lai (Chau,
2022). Xu hudng KOC ngay cang pho bién hon trén cac nén tang mang xa hoi, nham gigi
thiéu va danh gia cac ndi dung vé san pham, dich vy cu thé mang tinh dia phuong tai Hué.
Mic du di c6 nhidu nghién ctu truéc day tai Viét Nam va trén thé gigi tim hiéu vé
Influencer Marketing (Marketing st dung nguoi ¢6 sitc anh huong) ndi chung, tuy vay,
s6 lugng cac nghién ciru tap trung vao phan tich nhdm KOC — xu huéng méi hién tai lai
chua nhiéu. Bén canh d6, cac nghién cau vé su tac dong dén ddi twong gen Z tai Thira
Thién Hué ciing chua duoc tap trung lam rd. Day ciing 1a cac khoang trong nghién ciru
chua duogc thuc hién.

Trén cac co s& do, nghién ciu ndy tim hiéu vé sy tac dong ciia KOC - ngudi tiéu
ding c6 sirc anh hudng 1én dén thai do caa nhitng khach hang thudc thé hé Z, tir do dé
Xuat mot sb giai phap marketing thong qua KOC cho doanh nghiép nham nang cao thai
do tich cyc caa khéach hang tré tai thanh phd Hué.

2. Co s& ly thuyét

2.1. Nhém tham khdo va sw dnh hwéng dén nguwoi tieu dung

Kotler & cong su co quan diém kha toan dién vé cac nhan t6 anh hudéng hanh vi
khéch hang khi co sy ké thira quan diém ciia nhiéu tac gia trén. Theo do, nhitng nhan té
duogc Philip Kotler xac dinh c6 tac dong dén hanh vi khach hang bao gom: (1) Yéu t6
vin héa gdm vin héa, nhanh vin hoa va giai ting xa hoi; (2) Yéu té xa hoi bao gom
nhom tham khao va cac mang xa hoi két néi, gia dinh, vai tro va dia vi ca nhan; (3) Yéu
t6 thudc vé ca nhan nhu tudi tac va chu ky séng, nghé nghiép, tinh trang kinh té, phong
cach séng, ca tinh va sy quan niém vé ban than va (4) yéu té tm ly bao gom dong co,
nhan thic, tiép thu, niém tin va thai do (Kotler & Armstrong, 2017).
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Nhom tham khao la nhirng nhom ngudi ma mot ca nhan xem xét (nhu mot sy tham
khao) khi hinh thanh thai 6 va quan diém cua ban than (Kotler & Armstrong, 2017).
C6 nhiéu céach phan chia nhém tham khao trong d6 néu phan loai dwa trén mic do anh
hudong va muc do thuong xuyén lién hé, tac dong thi c6 2 nhém tham khao: (1) Nhém
tham khao c6 anh huéng truc tiép va thuong xuyén: gia dinh, ban be, lang giéng va dong
nghiép va (2) Nhém tham khao cé anh huéng it thuong xuyén hon: t6 chitc mang tinh
hiép hoi, ton gi4o, hiép hoi nganh nghé... Cac nhém nay déng vai trd quan trong trong
viéc dinh huéng cho mét phong cach séng méi, mot thai do, mot quan diém mai.

Anh huéng caa nhém x4 hoi toi hanh vi mua cia mot ca nhan thuong théng qua
du luan x4 hoi (thdng qua hién tuong truyén miéng, Buzz Marketing, cach kénh mang
x& hoi 40). Nhitng y kién, quan diém cia nguoi trong nhoém danh gia vé cac san pham,
dich vu... ludn 1a thong tin tham khao dbi véi cac quyét dinh cua ca nhan. Ca nhan nao
cang mudn hoa ddéng véi cong dong cia minh thi anh huong cua du luan nhém téi ca
nhan do lai cang I6n.

2.2. Nguwoi c0 suc dnh hwong — mgt logi hinh nhém tham khdo

Su ra doi va pho bién caa Internet 12 nén tang caa mang x& hoi - day 1a cudc cach
mang hoa céch thic thé gisi két ndi ciing nhur cach moi nguoi giao tiép va tuong tac voi
nhau. Dic biét, thoi dai k§ thuat sé moi da thay doi cach nguoi tré xay dung cac moi
quan hé cling nhu cach ho tiéu thu va chia sé thdng tin (Alves de Castro, O'Reilly Dr, &
Carthy, 2021). Trong mdi trudng s, ngudi €6 sic anh hudng ra doi va tro thanh mot
loai hinh nhém tham khao quan trong. Mot sé ngudi ¢6 anh huéng ¢ hang triéu nguoi
theo ddi va khi ho hanh dong dua trén sé luong ngudi theo ddi khong 16 cua minh, ho
c6 kha nang tac dong dén mot bo phan Ion du luan, chuyén doi hanh vi, thay d6i thai do,
can thiép vao tinh cach va ban sic cia con ngudi va chi yéu tao ra hanh vi tiéu dung san
pham va tao ra nhan thuc vé thuong hiéu (Alves de Castro, O'Reilly Dr, & Carthy, 2021).

Ryan cho rang, nhimg ngudi ¢6 sic anh huong trén mang xa hoi (social media
influencers — SMI) 1a nhitng ngudi dan dau du luan truc tuyén - online key opinion leader
—online KOL (Ryan, 2016). Cac thuong hiéu nhan thirc dugc sic manh anh hudng cua
nhitng ngudi nay déi voi hanh vi tiéu ding caa cac nhom déan cu cu thé va ho sir dung
tiép thi anh hudng dé thuc day viéc kinh doanh. Trong khi do, Hudders va cong sy nhan
dinh rang, trong thap ky qua, nhiéu nguoi sir dung mang xa hoi da dat dugc danh tiéng
tryc tuyén, thé hién qua sé lugng ngudi theo ddi dang ké, bang cach xay dung hd so
truyén thong x& hoi hap dan. Ho thiét 1ap danh tin tryc tuyén manh mé bang cach truéc
tién chia sé s¢ thich va y kién cta minh trén blog c4 nhén, sau d6 nhanh chéng chuyén
sang mang xa hoi véi su xuat hién caa cac trang mang xa hoi nhu Facebook, Instagram,
Youtube va gan day hon, TikTok (Hudders, De Jans, & De Veirman, 2021).

117



Hoang Viét Hanh Nguyén va cong sw

Theo Boerman, ngudi ¢6 siac anh hudng trong moi trudng sb 1a nhimg ngudi 6
danh tiéng noi tiéng trén nhiing trang truc tuyén, bao gém ca nhiing nguoi theo di trang
ca nhéan caa ho (Boerman, 2020). KOC la loai hinh nguoi ¢6 suc anh huong trén mang xa
hoi mai nhat xuat phat tir Trung Quéc. KOC 1 nhirng nguoi tiéu ding thuc sy ma ho chia
sé dén nhimg ngudi theo ddi ho trén mang x4 hoi vé nhimg danh gia, y kién déi véi san
pham va dich vu ho di truc tiép kiém nghiém (De Canio, Fuentes-Blasco, & Martinelli,
2021). Ngoai ra, KOC con dugc dinh nghia 1a nhitng nguoi tiéu dung hang ngay, c6 du
lwong nguoi theo ddi va do tin cay dé tac dong dén quyét dinh mua hang cua khan gia.
Nguoi theo ddi coi ho 1a dang tin cay chii yéu do tinh lién quan va chan that trong khi
danh gia san pham (GetSocial, 2020).

2.3. M6 hinh va gid thuyét nghién cru

Khi nghién cttu vé su tac dong cia ngudi ¢d stc anh huang ndi chung, nhiéu tac
gia di dwa ra cac mo hinh nghién ctru duya trén cach tiép can vé cac dic trung caa nhom
tham khao duoc hudng dén.

Nghién ciru cua tac gia Abdullah va cong su cling da chi ra cac dac trung ctia nguoi
c6 sirc anh huong trén phuong tién truyén thong xa hoi ddi voi ngudi dung Instagram bao
gom: do tin cay, tinh chuyén gia, sy trong dong, sy quen thudc, su yéu thich (Abdullah
va cong sy, 2020). Khi phan tich vé cac dic trung ciia ngudi €6 sac anh huong, tac gia
Kumar va cong su ciing da chi ra cac yéu té: tinh chuyén gia, do tin cay, tinh hap dan
(Kumar, Venugopal, Devi, Aswinipriya, & Rao, 2023). Nghién ctu vé thai do ddi véi
nguoi cO stc anh huong, tc gia Magano va cong su da dua ra cac dac trung cua nguoi
c6 strc anh hudng bao gdm: tinh tin cay, niém tin, tinh chuyén gia, sy phu hop, su tuong
ddng, su quen thudc, tinh hap dan (Magano, Au-Yong-Oliveira, Walter, & Leite, 2022).
Trong do:

e Tinhtin cay

Do tin cay dé cap dén sy danh gia cua ngudi nhan vé mot nguon thong tin trung
thuc, chan thanh hoic c6 thé tin twang (Giffin, 1967). Tinh tin cay cia ngudn thong tin
theo nghia rong dé cap dén nhiing dic diém tich cuc cua ngudi giao tiép ma co thé anh
hudng dén su chap nhan thong diép cia nguoi nhan (Ohanian, 1990). CAc tac gia di chi
ra rang, tinh tin cay ciia ngudi €6 sic anh huong sé tac dong dén thai do ctua nguoi tiéu
ding d6i véi ho (Chetioui, Benlafgih, & Lebdaoui, 2020; Immanuel & HS, 2021;
Kareem & Venugopal, 2023; Magano va cong su, 2022). Téc gia dé xuat gia thuyét:
Hi: Tinh tin cdy ciia KOC ¢6 tdc déng tich cue dén thai dé ciia nguoi tiéu ding doi Véi
KOC
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e Tinh chuyén gia
Dé dugc coi la chuyén gia, mot ngudi phai cé kién thirc vé mot cha dé, c6 mot sé
k¥ ning can thiét hoic c6 mot chirc danh duoc cong nhan (Gass & Seiter, 2022).
Mtc d6 chuyén gia cia ngudi noi tiéng co tac dong tich cuc dén thai d6 cua ngudi tiéu
dung dbi vai ho (Bergkvist, Hjalmarson, & M4gi, 2016). Nhan thac chuy@n mén ¢6 anh
hudng tich cuc dén thai d6 d6i véi nhimg ngudi ¢6 sic anh hudng (Chetioui va cong su,
2020; Immanuel & HS, 2021; Kareem & Venugopal, 2023; Magano va cong su, 2022).
Do d6, tac gia dé xuat gia thuyét:
Ho: Tinh chuyén gia ciia KOC c6 tac déng tich cue dén thai dé ciia nguwoi tiéu dimg doi
voi KOC
e Tinh hip dan
Khi ngudi €6 sic anh huong c6 do hap dan nhat dinh, phat ngon dua ra c6 hiéu
qua hon so v&i ngudi kém hap dan (Kahle & Homer, 1985). Mot sé nghién ciru da chi
ra sy lién quan giira mirc d6 hap dan cia nguoi ¢ stc anh huong dén thai do cua nguoi
tiéu dung d6i véi ho (Immanuel & HS, 2021; Kareem & Venugopal, 2023). Trén co so
d6, nghién ctru nay dé xuat gia thuyét:
Hs: Tinh hdp ddn ciia KOC ¢6 tdc dong tich cuc dén thai dg cia nguoi tiéu dimg doi Véi
KOC
e Sy phi hop cua KOC véi thuong hiéu va san pham
Tac gia Choi va Rifon da ching minh su tac dong tich cuc cua sy phu hop gitra
ngudi ndi tiéng va san pham dén thai d6 cua ngudi tidu dung (Choi & Rifon, 2012). Céc
nghién ctru sau d6 ciing da khang dinh, su phd hop gitra ngudi noi tiéng va thuong hiéu
c6 tac dong tich cuc dén thai do cua nguoi tiéu dung dbi véi ngudi d (Bergkvist va cong
su, 2016; Chetioui va cong sy, 2020). Tac gia dé xuit gia thuyét:
Ha: St pht hop ciia KOC di Véi thirong hiéu va san phdam cé tde déng tich cuc dén thai
dé cia ngueoi tiéu dimg déi véi KOC
e Sy twong dong cua KOC véi ngudi tiéu ding
Mtc d6 tuong ddng cao giira hinh anh cua nguoi néi tiéng va hinh anh ty quan
niém vé ban than nguoi tiéu dung sé tao ra phan hdi tich cuc ddi véi quang céo va thuong
hiéu ma nguoi ndi tiéng d6 nhac téi (Choi & Rifon, 2012).
Choi va Rifon ciing da dé xuét rang, sy twong dong giita nguoi noi tiéng va nguoi
tiéu dung s& c6 tac dong tich cuc dén thai d6 caa ngudi tiéu ding (Choi & Rifon, 2012).
Sy tuong doéng cua ngudi ¢ sic anh hudng dén thai do ddi véi ho ciing dugc xac nhan
trong nghién ctru cua Magano va cong su (Magano va cong su, 2022).
Hs: Su twong déng cua KOC va nguoi tiéu dung co tac dong tich cuc dén thdi do cua
ngueoi tiéu dimg doi véi KOC
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Téc gia dé xuat mé hinh nghién ctu véi nhitng nhan té dic trung cia KOC véi vai
trd nhu mot nhém tham khao ¢6 sirc anh huong 1a: tinh tin cdy, tinh chuyén gia, tinh hap
dan, sy pht hop véi thuong hiéu va san pham, su trong dong véi nguoi tiéu ding muc
tidu. Tur do, tac gia thiét ap md hinh nghién ctru nhu sau:

Tinh tin cay

Tinh chuyén gia

Tinh hép dan Thai d6 d6i véi KOC

Su pht hop véi thwong
hiéu va san phim

Sw trong ddng vdi
ngudl tiéu ding

Hinh 1. : M6 hinh nghién ciru dé xuat
Nguon: Tac gia dé xudt

3. Phuwong phap nghién ctru

Dua trén két qua nghién cau téng quan, hé théng cac ly thuyét, cac cong trinh
nghién ciru trong va ngoai nudc, ddng thoi phong van sau tham khao y kién cia céac
chuyén gia nghién cau thi truong va mot sé ngudi tré thugc thé hé Z, tac gia tong hop
xay dung md hinh nghién ctu, thiét ké bang hoi nghién ciu so bd ban dau va sau do
hiéu chinh phi hop véi thuc té nghién ciu. Két qua nghién ciru dinh tinh 1a co s& cho
thiét ké bang cau hoi dua vao nghién ciru dinh luong.

Déi voi phan tich md hinh cau trac tuyén tinh SEM, Hair va cong su cho rang ¢
mau cua mo hinh SEM dé xuat cho ting trudng hop cu thé can ctr s6 cau trdc tiém an,
s6 bién trén mdi nhém, va gié tri twong quan gitra cac bién. Nghién ciu nay sir dung s6
cau trdc tiém an 1a 5, s6 bién trén mdi nhom déu I6n hon 3, gia tri tuong quan déu lén
hon 0,5 nén kich ¢& mau dy kién 1a 150 (Jr, Black, Babin, & Anderson, 2010). Bé giam
bét rai ro mot sé bang hoi thu dugc khong hop 1€, kich ¢& mau khao sat 1a 200. Do dic
tinh khong biét trude tong thé nén phuong phap chon mau ngau nhién khong kha thi.
Téc gia lya chon phuong phap chon mau phi xac suat.

Nham dé tiép can duoc dbi twong nhitng nguoi duoc khao sat 13 nhom nguoi tiéu
dung thé hé Z trén 18 tudi, dé tai thuc hién phuong phap chon mau thuan tién.

Nghién ciru thuc hién diéu tra thu thap sé liéu théng qua hinh thic online bang bang hoi
duoc thiét ké trén Google Form. Link bang hoi duoc chia sé va thu thap cho dén khi tich
lity du sb lugng theo kich ¢& mau can thiét.
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Sau khi thu thap du sé liéu can thiét, nhém tac gia thuc hién kiém tra do tin cay
thang do Cronbach Alpha, thuc hién phan tich nhan té kham pha EFA dé xac dinh xem
pham vi, mtc do quan hé gitra cac bién quan st va cac nhan t co so. Sau do, phan tich
nhan t6 khang dinh CFA va ang dung mé hinh SEM dé phén tich va udc lugng cac mbi
quan hé caa md hinh nghién ctru dé xuét.

4. Két qua nghién ciru va thao luan

4.1.Pic diém méu diéu tra

Dua trén mau khao sat gom 200 phan tir, két qua khao sat thu duoc nhu sau:

Vé giai tinh, két qua khao sat cho thdy c6 89 phan tir thudc gidi tinh nam, chiém ty
trong 44,5% trong co cau mau. Sé luong nit gigi trong mau nghién ciru 1a 111, twong Gng
55,5%. V& do6 tudi, nghién ciru da tap trung hudng dén déi twong thuoc thé hé Z, tir 18
dén 27 tudi. Trong d6, ddi twong co d6 tudi tir 18 dén 22 tudi gom cb 79 phan tir, chiém
39%, va d6i tugng tir 22 dén 27 tudi twong ung chiém 60,5%. Pay 1a nhom ddi tuong
nguoi dung co su tuong tac manh trén mang xa hdi va dong gop vao viéc hinh thanh
phuong thirc ban hang qua KOC.

Vé tan suat mua hang, ngudi dung thé hé Z cé ty 1é mua hang théng qua KOC khé
cao. Trong mau khao sat, c6 téi 117 ngudi di tirng mua hang qua cac kénh cua KOC,
chiém 58,5%. Ty 1& nay ctia mau khao sét cho thay c6 su tuong ddng kha 16n voi cac bao
c&o cua cac cdng ty nghién ciu thi truong vé thé hé Z trong nhitng nim gan day.

4.2. Kiém dinh dé tin cdy thang do

Trude khi tién hanh céc phan tich chuyén sau, tac gia tién hanh kiém dinh do tin
cdy cua thang do da xay dung, két qua kiém dinh d¢ tin cay bang hé sé Cronbach Alpha
duogc trinh bay ¢ bang 1:

Bang 1: Gia tri hé s6 Cronbach Alpha cac thang do

) Twong Cronbach
Ma Thang do va bien quan sat quan bien Alpha neu
tong loai bien

Cronbach’s Alpha ciia thang do “Tinh tin cdy cia KOC”: 0,897
To61 tin rang KOC ma t6i theo doi co tinh

CRE1 X 0,651 0,894
thuy€t phuc

CRE2 Téi tin rang KOC ma to1 theo doi ?12‘1 tin cay 0,868 0,845
T61 nhan thay viéc mua san pham/ dich vu

CRE3 duogc quang cao boi KOC ma toi theo ddi la co 0,740 0,875
giatri

CRE4 Elcglttm rang KOC ma t6i theo doi co tinh thanh 0,767 0,871

CRE5 Toi tin rang KOC ma t6i theo ddi co st dung 0,714 0,881

cung nhitng san pham ma ho quang cdo
Cronbach’s Alpha ciia thang do “Tinh chuyén gia cia KOC”: 0,842
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KOC ma t6i dang theo ddi 1a chuyén gia trong

EXP1 X \ , 0,777 0,755
nganh hang cua ho ) ,

EXP2 KOC ma t6i dang theo doi co6 kién ‘EhﬁfC tot 0,667 0,806

EXP3 KQC ma tOAl dang t}leo (}01 cung cap sy tham 0,606 0,830
khao dya trén chuyén mon cua ho q

EXP4 KQC ma to1 theo doi giai thich san pham qua 0,707 0,796
moi khia canh

Cronbach’s Alpha cia thang do “Tinh’hz“ip dén ciia KOC”: 0,774

ATR1 KOC ma t6i dang theo ddi noi tieng 0,572 0,721

ATR2 KOC ma t61 dang theoldﬁ)i ¢6 tinh thu hat 0,487 0,767

ATR3 KOC ma t6i theo d&i rat phong cach 0,608 0,702

ATR4 L6i song cua KOC ma t61 theo doi rat thu hat 0,649 0,684

Cronbach’s Alpha cia thang do “Sw phu hep cia KOC véi thwong hi¢u/san

pham”: 0,728

T6i cam thay co sy twong dong gitra hinh anh

REL " ¢0C véi throng hicu 0,605
RE2  Thuong hi¢u phu hop véi KOC 0,510
RE3 T6i cam thay tin twong khi KOC hop tac véi 0,588

thuong hi¢u nay

0,577
0,732
0,629

Cronbach’s Alpha ciia thang do “Sy twong dong cia KOC véi nguoi tiéu ding”:

0,775

SIM1 T9_1 giong voi KOC ma t6i theo doi ve 161 song 0,600 0,712
néichung

SIM2 To1 CO~I.‘at nhi€u diém chung véi KOC ma t61 0,521 0,750
theo ddi
T6i cam thay phu hop giita tinh cach ctia minh

SIM3 va KOC ma toi theo doi 0,586 0.717
To61cam thay c6 murc d¢ lién quan cua an pham

SIM4  tir KOC dbi v6i niém tin ca nhan va 16i song 0,615 0,704
cua minh

Cronbach’s Alpha ciia thang do “Thai d§ cia ngwai tiéu dung véi KOC”: 0,936

ATK1 Téi tin re“l‘ng KOC trinh bay n(:)i dung thu vi 0,879 0,896

ATK2 0l tin rang KOC s& cung cdp nhimg wu dai 07 0,897
moi ve cac san pham va dich vu khac nhau

ATK3 To61 coi KOC nhu 1a mgt ngudn thong tin va 0,844 0,924

khédm pha dang tin cdy

Nguon: Két qua khao sat 2023
Tur két qua kiém dinh do tin cay bang hé sb Cronbach Alpha thu duoc, gié tri
Cronbach Alpha cua tat ca cac thang do déu cho gia tri 16n hon 0,7 - chiing t6 thang do

da xay dung c6 thé sir dung tét cho cac phan tich tiép theo.
4.3. Két qud phan tich nhan té

Sau khi kiém dinh Cronbach Alpha, thang do c6 d6 tin ciy cao, tac gia sir dung

k§ thuat phan tich nhan t6 khang dinh CFA nham kiém tra mirc d6 phu hop ciia mé hinh.
Két qua phan tich nhan té khang dinh CFA dugc trinh bay ¢ hinh 2 dudi day.
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Hinh 2: Két qua phan tich CFA
Nguon: Két qua khao sat 2023
Dua trén két qua tir bang 4, cac chi sd danh gia ¢ phu hop ciia phan tich nhén t6
khang dinh CFA déu nam trong ngudng cho phép va co ¥ nghia théng ké cao.
Bang 2: Chi s danh gia dd phu hop ciia phén tich nhan t6 khang dinh CFA

Chi bao Chi- GFI  TLI CFI RMSEA PCLOSE
Square/df

Gia tri 1,346 0,987 0,963 0,968 0,042 0,869

Ngudng cho phép <2 >0,9 >0,95 >0,95 <0,06 >0,05

Két luan Tét T6t Rattét Rat tot Tét Tét

Nguon: Két qua khao sat 2023
Do d6, m6 hinh phul hgp dé dua vao udc lwong bang k¥ thuat SEM.
4.4. Udc lwong dnh hwong cia cac nhan té thuge KOC dén thdi dp ciia nguoi
tiéu dung
Két qua woc lwong mé hinh SEM duoc thé hién & hinh 3, cho thdy c6 méi tuong quan
gira cac bién trong md hinh nghién ciu.
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Hinh 3: Két qua wéc lwong mé hinh SEM
Nguon: Két qua khao sat 2023

Két qua thu duoc tir wéc lugng SEM duge ddi chiéu chi s6 danh gia do phu hop cia mo
hinh theo bang 3, nhan thay cac chi s6 déu nam trong ngudng c6 mic y nghia thong ké
tot va rat tot.

Bing 3: Chi s6 danh gia d9 phit hop ciia mé hinh wéc lwgng

Chi bao Chi-Square/df GFI TLI CFI RMSEA PCLOSE
Gia tri 1,588 0,958 0,936 0,943 0,054 0,243
Ngudng cho phép <2 >0,9 >0,95 >0,95 <0,06 >0,05
Két luan Tét Tét RAattot Rattét  Tot Tét

Nguon: Két qua khao sat 2023

Hé s6 R? ctia m6 hinh dat 0,795 twong tng véi cac bién dau vao giai thich duoc
79,5% su bién thién cia dit liéu. M6 hinh uéc luong duoc viét lai nhu sau:

Thdi dp ciia ngwoi tiéu ding déi véi KOC= 0,32*Tinh tin cdy doi véi KOC +
0,43*Tinh chuyén gia ciia KOC + 0,53* Tinh hép dén ciia KOC + 0,28* Tinh phit hop
ciia KOC véi thwong higu/sin phim + 0,38*Tinh twong dong ciia KOC véi nguwoi diing

Két qua, tit ca cac gia thuyét trong mé hinh nghién ctru dé xudt déu duoc chap

nhan.
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4.5. Thao ludn

Nhu vay, anh hudng cua cac nhén t6 tic dong dén thai d6 ctia ngudi tiéu dung dbi
v6i KOC theo thtr tw 1a: tinh hdp dan caa KOC (voi hé s 13 0,53), tinh chuyén gia cia
KOC (v6i hé s 0,43), tinh twong ddng cia KOC véi ngudi ding (voi hé s6 0,38), tinh
tin cdy d6i voi KOC (v6i hé s6 0,32) va tinh phit hop cua KOC véi thuong hiéu, san pham
(v6i hé 6 0,28).

Céc dic trung cia KOC bao gom tinh hip dan, tinh chuyén gia, tinh trong dong ddi
v6i nguoi dung, tinh tin cdy va tinh phi hop ciia KOC véi thuong hiéu, san phdm déu co
su anh hudng tich cuc dén thai d6 cta nguoi ding d6i véi KOC. Két qua nay kha tuong
ddng ddi voi cac nghién ctru trude day vé nhitg ngudi cé sirc anh hudng trén cac phuong
tién truyén thong xa hoi. Co thé thay, KOC 1a mot nhom tham khao thudc nhing ngudi
c6 strc anh hudng néi chung, cc dic trung caa KOC c6 su tac dong dén thai do cua ngudi
dung, tuong tu v6i nhitng ngudi ¢d suc anh hudng.

Trong d6, tinh hap dan ciia KOC 14 yéu t6 tac dong manh nhét dén thai d¢ cta nguoi
tiéu dung d6i v6i ho. Piéu nay kha phu hop véi thuc té rang, mang xa hoi ngay cang phat
trién va ngudi dung tiép can luong thong tin vo cing 16n. Tinh hap dan va thu hut 1a tac
nhan hang dau giup KOC tiép can duoc nguoi ding va tir d6 ¢ co so tac dong tich cuc
dén thai do ctia ngudi dung.

Trong béo cdo nghién ctru thi trudng caa Vero, khi duoc hoi vé ndi dung mong doi
nhan duoc tir ngudi ¢ stre anh hudng, ngudi dung vu tién dbi v6i nhitng tiéu chi: chat
luong, giao duc, gia tri (Vero, 2023). Co thé théy, nguoi tiéu dung c6 nhu cAu nhét dinh
vé viéc tham khéo dya trén nang lyc chuyén mon cia KOC, diéu nay kha twong ddng véi
két qua nghién ctru cia mé hinh ma nhom tac gia dua ra rang, ngudi tiéu dung danh gia
cao tinh chuyén gia cia KOC, day 1a nhan t6 dtng thir hai trong murc d6 tac dong cia céc
bién quan st.

Tinh twong dong ciia KOC véi ngudi ding 14 nhan t6 anh hudng 16n thir ba trong
mo hinh nghién ctru. Viéc KOC ¢6 su twong dong nhat dinh d6i véi 16i song, phong cach
va dic diém cia nguoi tiéu dung c6 thé gitip ngudi tidu dung d& dang cam thay co su lién
két, tir @6 c6 thai dd tich cuc hon véi KOC.

V61 mac d6 anh hudng 16n thir tu, tinh tin cdy cua KOC ciing 1a mdt nhan t co su
tac dong nhét dinh dén thai do cua nguoi tiéu dung. Trong thuc té, thé hé Z ¢ Viét Nam
tin tuong khé nhiéu vao nhitng nguoi c6 strc anh hudng va do tin cay nay duoc thé hé Z
danh gia cao hon so v6i thé hé Y (Millennials) & Viét Nam (Vero, 2023). Diéu nay c6 thé
14 co s& va md ra nhitng huéng nghién ciru tiép theo.

Cudi cing, nguoi tiéu dung cd su anh huéng vé thai do ddi véi KOC thong qua su
phu hop cia KOC véi thuong hiéu va san pham. Trong thuc té, cac cong ty nghién ciru
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thi truong ciing thuong xuyén st dung chi s6 nay dé xem xét vé sy phu hop cua ngudi
anh hudng va ndi dung kénh xa hdi cua ho ddi véi hinh anh dinh vi ma thuong hi¢u xay
dung. Pay ciing 13 mot trong céac chi sé duoc cin nhic khi cic doanh nghiép xem xét can
nhéc Iya chon ngudi ¢ sire anh hudng dé sir dung trong chién luoc marketing ctia minh.

5. Két luan va ham y giai phap

Dua trén két qua nghién ciru, c6 thé thay rang, nhitng nhan té thudc dic trung cua
KOC d c6 tac dong tich cuc dén thai do cia ngudi tiéu dung ddi voi KOC.

Trong d6, tinh hip dan caa KOC 1a nhan té g6p phan gitp thai d6 cua nguoi tiéu
ding voi KOC tich cuc hon. Doanh nghiép va ngudi 1am marketing c6 thé lva chon nhitng
KOC dugc ngudi tiéu ding muc tiéu danh gia 13 noi tiéng, thu hit va c6 phong cach dé
tang luot tiép can va qua d6 nhan duoc thai do tich cuc cia nguoi tiéu ding.

Nhan t6 co sy tac dong Ion tha hai dén thai d6 cia nguoi tiéu ding 1a tinh chuyén
gia cua KOC. Khéach hang gidi tré c6 xu hudng bi anh hudng boi chuyén mén cua KOC
ma ho cam nhan. Cac doanh nghiép va ngudi lam marketing khi lya chon KOC cho chién
dich ctia minh ¢6 thé can nhac tim kiém cac KOC c6 vi tri va chuyén mon nhat dinh trong
nganh hang trong tng cu thé. Qua do, KOC c6 thé cung cap thong tin kién thirc ma khach
hang can, co co s¢ Va giai thich dugc cac khia canh chuyén mén nhiam nang cao thai do
va thuc day hanh vi cua khach hang.

Tinh twong dong cua KOC véi ngudi tidu dung ciing 13 mot nhan tb tac dong dén
thai do. Doanh nghiép nén phan tich dung vé dic diém cua dbi twong khach hang muc
tiéu, tir d6 lya chon nhitng KOC c6 nét twong dong voi cac dac diém do dé nguoi tiéu
ding c6 thé d& dang hon trong viéc tiép can, ddng cam va co thai do tich cyc.

Tinh tin cay cua KOC 1a nhan t6 ¢6 su anh huong nhét dinh dén thai d6 cia ngudi
tiéu dung, diéu ndy pht hop véi xu huéng KOC tré nén phé bién, nhan duoc niém tin cua
ngudi tiéu dung hon 14 cac quang céo tir KOL. Nhu vay, cac doanh nghiép c6 thé sir dung
KOC trong cé4c hoat dong marketing ciia minh nham tac dong dén thai do cua ngudi tiéu
dung.

Nhan t6 cudi cing ma két qua nghién ctu chi ra 1a tinh phd hop caa KOC véi
thwong hiéu/san pham. Mdi KOC c6 thé c6 nhitng phong cach, hinh anh khac nhau ma
ho xay dung théng qua nhitng cau chuyén ké, cach tuong tac, 16i sdng va thuong hiéu cé
nhan cia mdi nguoi. Viéc doanh nghiép lua chon KOC ¢6 su tuong dong giira hinh anh
cua ho va thuong hiéu c6 thé tac dong gitp nguoi tiéu dung c6 thai do tich cuc, tranh cam
thay roi rac, khdng c6 su lién quan gita phong cach cia KOC va thuong hiéu.

Nhu vay, véi nhitng dic trung ma KOC tac dong dén, thai d6 cua nguoi tiéu dung
duoc anh huong mot cach tich cuc. Ho ¢d thé coi KOC nhu mét ngudn théng tin va kham
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pha dang tin cay, tha vi, va tin ring KOC s& cung cp nhitng vu ddi mai vé san pham va
dich vu. Viéc tac dong dén nhan thic va thai do cua ngudi tiéu dung 1a bude quan trong
khoi dau, dat co sé cho viée tac dong dén hanh vi ngudi tiéu dung va cac chién lugc
marketing tiép theo caa doanh nghiép.

Nghién ctru nhin chung da chi ra sy anh huong cua cac déc trung co ban cia KOC
1én dén thai d6 caa ngudi dung ddi véi KOC. Tuy vay, nghién ciru méi chi tap trung vao
phan tich mot nhom dbi twong chiu tac dong cu thé 1a ngudi dung thudc thé hé Z — thé hé
c6 nhiéu thay ddi so véi cac thé hé truéc. Véi bdi canh chua co nhiéu nghién ciu dugc
thuc hién vé anh huong cua KOC ddi véi cac thé hé trude, nén nghién ciru nay chua co
su s0 sénh vé sy tac dong nay gitra cac nhom thé hé nguoi ding. Bén canh d6, nghién ciru
chi dirng lai & phan tich vé su anh hudng dén thai do cua ngudi ding dbi voi KOC, chir
chua phat trién phan tich cac giai doan tiép theo trong tién trinh nhan thic va mua hang
ctia nguoi dung. Diéu ndy ¢ thé mé ra cac hudng nghién cau tiép theo trong tuong lai.
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THE IMPACT OF KEY OPINION CONSUMERS (KOC) ON THE
ATTITUDE OF GENERATION Z IN HUE CITY

Hoang Viet Hanh Nguyen, Tong Viet Bao Hoang,
Le Thi Phuong Thao, Le Thi Phuong Thanh

Abstract: Based on the theoretical and practical basis of reference groups and Key
Opinion Consumers (KOC), this study surveyed 200 consumers of Generation Z in Hue
City to identify and measure the impact of KOC on consumers' attitudes through the
following characteristics: the credibility of KOC, the attractiveness of KOC, the expertise
of KOC, the similarity of KOC to consumers and relevance of KOC with the brand and
product. The research results have shown that the above characteristics of KOC have
positive effects on the attitude towards KOC of Generation Z consumers in Hue City,
with the most significant impact being KOC's attractiveness. Thereby, the study proposes
some implications for marketing solutions to positively impact the attitudes of young
consumers in Hue City through the use of KOC in businesses' marketing strategies.

Keywords: Key Opinion Consumer; Attitude; Gen Z.

129



