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Tém tit. Bai bao c6 muc tiéu kham phd va phan tich cac yéu té thiuc ddy va can
tré ngudi tiéu dung trong hanh vi mua cic san pham tiéu dung nhanh (FMCG) bén
vitng. Véi cach tiép can dinh tinh bang phuong thirc phong van sau phi ciu trac, nghién
ctru d3 chi ra cac yéu té thuc ddy, bao gdm: quan tim vé sirc khoe; kién thic vé moi
truong; anh hudng cta xa hoi; chét luong (gia tri) cdm nhan; niém tin vao nha cung cép;
gia tri ¢4 nhan va mdt s6 yéu t& nhan khau hoc. Mit khac, cac yéu td can trd, bao g@)m:
thiéu nhan thic va thong tin; cac yéu to truyén théng (su tién loi, da dang san phém, gia
c4); su nghi ngd; va thoi quen tiéu dung. Két qua nghién ctiru goi mé mot s ham y quan
trj cho doanh nghiép trong nganh FMCG, d6ng thoi tao nén tang budc dau cho nhitng
nghién ctru dinh lugng tiép theo.

Tir khéa: Tiéu ding bén vimng; Tiéu ding xanh; San pham tiéu dung nhanh;
FMCG.

1. Pit van dé

Hang tiéu dung nhanh (Fast Moving Consumer Goods - FMCG) la nhitng san
pham ban nhanh v&i chi phi twong déi thdp. Mot s6 ddc diém cua hang héa nay la do
bén kém hon, thoi gian st dung ngén, nhu cau cao dugc mua thuong xuyén va tiéu thu
nhanh, gi4 thap va ban dugc véi s6 luong 16n. Hang hoa tiéu dung néi chung va hang
tiéu dung nhanh (FMCG) c¢6 nhirng tac dong dang ké vé mat xa hoi va méi truong. Céc
nha san xuat mit haing FMCG ngay cang dung trudce ap luc cua thi truong dbi véi viec
phat trién cac san pham bén viing. Theo nghién ctru cua IRI (Trung tAm nghién ctru
Kinh doanh bén virng, Pai hoc Stern, Hoa KY), trong s6 hon 90% céc nganh hang thudc
FMCG, nhiing nganh hang c6 san pham bén viing da ting truong nhanh hon han so voi
cac san pham truyén thong thong thudng khac. Nhimng mit hang duoc thé hién tinh bén
viing trén bao bi chiém 16,6% trén thi trurong nam 2018, so vadi chi c6 14,3% vao nam
2013, va da dua dén muc doanh thu gan 114 ti d6-la, ting 29% trong giai doan 2013-
2018 (IRI). Pang chu ¥ 14 nhitng mat hang nay da ting 5,6 1an, diéu ma trudc day chua
tung dat duogc.

1 Truong Pai hoc Kinh té, DPai hoc Hué, email: vtmha@hce.edu.vn 115



V6 Thi Mai Ha, Tran Pirc Tri, Nguyén Nhw Phiong Anh

Hién nay, ngudi tiéu dung trén thé giéi dang dan dan hudng toi cac san pham
xanh, than thién v4i moéi truong va coi d6 nhu mot tiéu chuan cho cac san phém va dich
vu chit luong cao. Xut phat tir sy gia ting mdi quan tAm ddi voi phat trién bén vimg
trén toan ciu, nhidu cong ty di bat dau san xut cic san pham than thién voi moi truong
va thé hién nd luc bao vé moi truong. Chinh phu cac nudc ciing dang nd luc dua ra
nhiéu chinh sach dé thic day tiéu dung bén vimg. Hau hét cac qudc gia dang phat trién
& chau A da xdy dung cac bo ludt bao vé moi trudng. Thoi gian gan day s6 luong ngudi
san sang tra nhiéu tién hon cho cac san pham sinh thai cho thiy thi truong cua cac san
pham than thién moi truong dang mé rong.

Viét Nam dang phai d6i mit voi vin dé& 6 nhiém méi truong, do d6 san xuét va
tiéu dung bén vimg khong ndm ngoai xu huéng chung cta thé gidi. Pé canh tranh trén
thi truong, xu huéng “xanh hoéa” trong xiy dung thuong hiéu ngay cang phd bién.
Nhiéu doanh nghiép da nd lyc dau tu san xuit nham cho ra doi nhitng san pham dam
bao yéu t6 “xanh” va “sach”, xdy dung thuong hiéu xanh gin véi phat trién bén viing.
Theo két qua nghién ctru cta Nielsen Vietnam, cac thuong hiéu c6 cam két “xanh” va
“sach” déu co6 muc ting truong khd cao, khoang 4%/mam. Co téi khoang 80% nguoi
tiéu ding Viét Nam san sang chi tra nhiéu hon dé mua cac san pham c6 nguyén liéu
than thién véi moi truong, co6 thuong hi€u “xanh” va “sach”. Tuy nhién, tiéu dung bén
virng dugc danh gid maéi chi 1a nhitng hoat dong don 1€, chua két ndi v6i nhau, pham vi
tac dong hep, vi vay tinh bén viing chua cao do Viét Nam chua c6 cong cu du
manh dé diéu chinh hanh vi san xuat va tiéu dung. Bén canh d6, qua trinh chuyén dbi tir
nhan thirc dén hanh dong ctia nguoi tiéu dung bi chi phdi boi nhiéu yéu t6. Trong cac dé
tai hoc thuat vé hanh vi ngudi tiéu dung tai Viét Nam, nghién ctru vé mirc do tiép nhan
va su lua chon san phém bén viing con rat han ché, dic biét 1a dbi voi nganh hang
FMCG.

Muc tiéu ctia nghién ctru nay 1a xac dinh cac yéu td thic ddy va can tré hanh vi
mua ciia ngudi tiéu dung dbi véi san pham FMCG bén viig. Cu thé, thong qua céac
budc diéu tra dinh tinh, nghién ciru tra 10i nhimg cau hoi dit ra: Nguoi tiéu ding quan
tam nhitng yéu t6 nao khi mua san phdm FMCG c6 thudc tinh bén virng? Diéu gi can
tré ho khi dwa ra quyét dinh mua cac san pham nay?

2. Tiéu dung bén virng trong nganh hang FMCG
2.1. Khdi ni¢m vé tiéu ding bén viing

Khai niém tiéu ding bén vimg (sustainable consumption) dugc gi6i thiéu trong
nhitng nim dau cua thap nién 1990. C6 nhiéu dinh nghia vé tiéu dung bén vimg dugc
gi6i thiéu va do6i khi duoc sir dung véi nhing tén goi khac nhau. Mot sé dinh nghia
nhin manh dén yéu t6 “xanh” (tiéu dung xanh), bén viing vé mit méi trudng, bén vimg
sinh thi cho thé hé twong lai. Mainieri va ctg (1997) dé cap cac hanh vi mua sam san
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pham c6 loi cho méi trudng. OECD (2002) cho rang tiéu dung bén viing 1a sy thay d6i
trong hanh vi tiéu dung, hudng téi sir dung hiéu qua ning luong, ngudn lyc trong gia
dinh, giam chat thai, va c6 théi quen mua sim quan tdm dén méi trudng. Pinh hudng
chién lugc phat trién bén viing ¢ Viét Nam (2011-2020) chi rd tiéu dung bén viing 1a
vi€c st dung cac san phém va dich vu mot cach co6 hi¢u qua, dap ung dugc cac nhu cau
thiét yéu trong cudc sdng ma van giam thiéu tdi da viéc sir dung cac ngudn tai nguyén
thién nhién va nguyén liéu doc hai, ddng thdi han ché phat thai cac chat 6 nhiém trong
sudt vong doi ciia san phdm véi muc tiéu khong anh hudng dén nhu cau thé hé sau.

La mot khai niém rat rong, ti€u dung bén viing co thé gém mot thanh phﬁn (don
hudng), hodc nhiéu thanh phan (da huéng). Fischer va cong su (2017) danh gia hanh vi
tiéu dung bén ving cua gidi tré bang YCSCB (Young consumers’ sustainable
consumption behavior) ddi vé6i linh vuc thuc phém va trang phuc. Geiger va cong su
(2017) dé xuat md hinh khéi 1ap phuong vé hanh vi tiéu ding bén viing (Sustainable
consumption behaviors cube) do luong toan dién hanh vi nay ctia nguoi ti€u dung, bao
gé)m: céc khia canh bén virng (kinh té, xa hoi, moi truong sinh thai), cc giai doan tiéu
ding (mua, str dung, thai loai), va cac linh vuc tiéu dung (thuc pham, nha ¢, trang phuc,
di lai...).

Tiéu dung bén viing duoc phan biét khac véi tieu dung co trach nhiém - mot khai
niém rong hon. Khai niém vé tiéu ding co trach nhiém dugc phat trién tir tiéu dung dao
drc, c6 tinh dén cac khia canh bén viing vé méi truong va xa hoi hanh vi clia ngudi tiéu
ding va vi thé c6 ndi ham rong hon (Quazi & ctg, 2016).

2.2. Cdc nhan té anh hwong hanh vi tiéu diing bén viing

Céc nghién ctru trén thé gidi chi ra nhidu bién sb tic dong dén hanh vi tiéu dung
bén viing n6i chung va sy lya chon mua san phém ¢ thudc tinh bén viing cua nguoi
tiéu dung. Nhan thic vé méi truong 13 mot yéu td thuc ddy quan trong dugc dé cap
trong cac nghién ctru. Cac yéu td thiic day va can tro tiéu dung bén viing khac duogc chi
ra kha da dang trong cic nghién ctru gan dy (xem Bang 1).

Bang 1: Cac yéu td thiic ddy va can tré tiéu ding bén virng trong mét sé nghién
ciru trén the gidi

Tac gia Yéu t6 anh hwéng
Yéu Marzouk & Su uu tién cua c'é nhé}n, ém}}. hu(f)rng tn}yén thong, bon phan dao dirc,
6 Mahrous (2020) klém soat hanh vi, thai do d§1 vGi l‘)éo‘ ton, chuan chu quan .
thac Geng & ctg. (2017) Giao Eiuc,. phép thirc va thai do vé bén viing, ém.h hudng Xﬁ.hf_‘)l, hléq
ddy qua cua ti€t kiém nang luong va giam phat thai, sy khac bi€t so véi

san pham thong thuong
Park & Chuén muc chu quan, gié tri, quan tdm moi truong, khac biét ca nhan,
Lin (2020) rtii ro hién ¢6, rui ro kinh té, hiéu qua cam nhan, thé hién ban than
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Bamberd & Mdser Yéu to tam 1y-xa hoi, thai d9, kiém soat hanh vi ca nhan, nhan thirc

(2007) van dé
Bulut & ctg (2017) Gidi tinh, su khac biét thé hé
véu Ukenna & Can tr6: nhén thire gido dyc, cam nhan vé gia, quy dinh cta chinh phu;
& Nkamnebe (2017) thuc day quan ngai v€ méi truong, quan ngai vé suc khoe, trinh d6
x hoc van
rao
¢an  Bjack va Cherrier L6i séng giam tiéu thy (tir ch6i mua, giam st dung, sir dung lai)
(2010)

Hesse & ctg (2022) Cam giac nghi ngo

Gleim & ctg (2013) Gié ca, kién thirc

Witek (2017) Thic day: sirc khoe, ung hd moi truong; can tré: kién thirc vé san
phém xanh, nhdn mac, ching nhan va kiém soat

Nguon: Tdc gia tong hop
O Viét Nam, tiéu dung bén vimng van con 1a khai niém kha méi va chua c6 nhiéu
nghién ctru vé linh vyc nay. Hau hét cic nghién ctru duoc tién hanh nham hiéu 18 cic
nhan t6 anh huéng dén y dinh va hanh vi tiéu dung xanh (Hoang Thi Bao Thoa, 2016),
nhiéu trong s do tap trung vao ngudi tiéu dung tré (Hoang Trong Hung & ctg, 2018).
Nhing nghién ciru vé d& tai nay tai Viét Nam dén nay chu yéu phat trién mo hinh
nghién ctru dinh luwgng, dién hinh 1a 1y thuyét hanh vi hoach dinh TPB. Chang han,
Nguyén Thé Khai va Nguyén Thi Lan Anh (2016) chi ra cac yéu t6 anh hudng cu thé
dén y dinh tiéu dung xanh cta nguoi tiéu dung tai Thanh phd H6 Chi Minh: quan tdm
van dé moi trudng, nhan thirc méi truong, 1ong vi tha, anh hudng xa hoi, va cam nhan
tinh hiéu qua. Tuong ty, Le-Huy Tran va cong su (2022) bo sung thém mét sé yéu t6
anh huong trén co so két hop mo hinh TPB va mo6 hinh NAM: thai 4o, kiém soat hanh
vi, nhan thirc vé hiu qu4, trach nhiém va chuan chu quan. Nguyén Kim Nam (2015)
nhin manh dén vai tro ctia niém tin trong hanh vi mua thyc pham hitu co cua gidi tré.
Céc nghién ctru dé cap dén cac yéu t khac (gia ca, chat luong san pham, dac tinh va sy
sdn c6) nhung rét it nghién ctru di sdu vao tim hiéu mot nganh hang cu thé nhu FMCG.

2.3. Sdn phim FMCG va cdc thuc tinh bén viing

Nhing thap ky qua, & nhiéu noi trén thé gidi, xu huéng nghién ctru vé tidu ding
bén viing ting nhanh 13 rét va cac san pham cé thudc tinh bén vimg 1a mot cha dé trong
tam. San pham bén vimg c6 thé dugc dinh nghia 14 “san phim c6 nhitng dic tinh t6t vé
x4 hoi va/hoic moi trudng” (Licht va ctg, 2010). Theo tong hop cia Bangsa va
Schlegelmilch (2020), nhitng thudc tinh d6 trén san pham c6 thé tim thiy & cac diém
ban 1é, gdm co: cac san phiam duoc dan nhan hiru co (organic), thwong mai cong bang
(fair-trade), thuc pham khong bién d6i gen (non-GMO); cac san pham tu cong bd dat
chudn chét luong, tu nhién, an toan; hodc nhimng san phiam dugc dong goi than thién
mdi trudng (vi du: it vét lidu dong goi, dong gbi phan hity sinh hoc). Nhirng thong s,
tiéu chuan ghi trén san pham nham muc dich dua ra sy dam bao va thong tin cho ngudi
tiéu dung. Piéu ndy dic biét quan trong khi hau hét cac thudc tinh bén viing cta san
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pham duoc danh gia dya vao su tin tuong, nghia 1a rat kho dé nguodi mua danh gia trudce
va sau khi mua nhiing thong tin lién quan dén thyc hién méi truong va xa hoi trong toan
bd qua trinh san xuit, ngay ca khi tim kiém thong tin hodc dwa vao kinh nghiém
(Janssen & Langen, 2017).

Trong nganh hang tiéu dung nhanh, cac doanh nghiép ngay nay huéng dén viéc
thiét ké cac mo hinh kinh doanh bén virng. Nhing thay dbi va cai tién d6 c6 thé dudi
dang san xuat san phdm xanh hon, dong goi than thién méi trudng hon, lya chon ngudn
nguyén liéu sinh thai ciing nhu 4p dung phuong thirc van chuyén va logistics xanh, v.v.
Vi nguoi tiéu dung trong nganh FMCG phan 16n it thay ddi thoi quen tiéu dung, thach
thirc 16n nhat d6i voi nha san xut 1a 1am sao dé nguoi tiéu dung chap nhan giai phap
san phAm m&i c6 tinh bén vitng hon (Lehner & ctg, 2016).

Trén thé gidi, nganh FMCG c6 dic trung 1a mot trong nhimg nganh canh tranh
nhit. FMCG va chudi cung tng di va dang gdy ra 6 nhiém, rac thai, dac biét 1a s dung
bao bi chit liéu nhya cung véi mdt xa hoi hién dai tiéu dung qua mirc (Niedermeier &
ctg, 2021). Hau hét cac san phdm 1am sach nha ctra da phat trién theo xu huéng xanh va
cac giai phap thay thé hudng dén muyc tiéu bén viing. Do do, st dung cac san pham
FMCG than thién méi truong 1a mot cach thyc hanh tiéu dung bén ving. Tiéu ding
nhirng san pham nay khong chi dap ing nhu cau co ban ciia ngudi mua ma con mang lai
cho ho chit lugng cudc soéng tot hon, dong thoi mang lai loi ich cho méi truong va
khong gy nguy hai cho thé hé twong lai. Nhitng nghién ctru vé san pham FMCG c6 tinh
bén vimng va hanh vi ciia nguoi tiéu ding hudng t6i san pham nay tai cac nudc van con
han ché, tao ra mot khoang tréng nghién ciru 16n trong linh vyc nay.

3. Phuwong phap nghién ciru

Nghién ctru nay sir dung hoan toan phuong phap dinh tinh dé tra 10i cac cau hoi
nghién ctru dit ra va lwa chon phuong phap phong van sau véi bang hoi khong cau tric.
Phong vén phi cdu tric hoat dong dua trén quan niém rang ngudi phong van khong dinh
hinh trudc duge ciu trac, chiéu hudng phat trién cta budi phong van va cac cau hoi s&
duogc dit ra (Qu & Dumay, 2011). Dé thu thap thong tin da chiéu, nhom tac gia di tiép
cdn v6i cac bén lién quan trong chudi cung tng tlr san xuét, phan phdi dén tiéu ding va
thyc hién cac cudc phong van sdu truc tuyén trong thoi gian thang 6-7/2022. Nganh
FMCG c6 hai nhém: nhém thyc pham, va nhém phi thyc pham. V§i nha san xuét va
phan phdi, ching toi chon mot thuong hiéu xanh véi cac san pham lam sach nha cira c6
thudc tinh bén vimg (st dung nguyén liéu tu nhién an toan thay thé cho dong san pham
nhiéu hoa chit). V&i ngudi tiéu dung, cac cau hoi khong cau triic cho phép ngudi dugc
phong van tu do chia sé nhimng hiéu biét ciia ho khong chi han ché véi nhém hang phi
thuc pham.

Bang 2: Cac bén lién quan trong chudi cung g tham gia vao phéng véin siu
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Nguwoi dwoc S6 lwong Mo ta Thoi gian

phéng véin (nguoi) phéng vin
Nha san xuat 2 - Giam ddc, cac san pham vé sinh nha ctra theo huéng  60-90 phit
(NSX) bén viing, thuong hiéu Viét.

- Nha sang ché/san xuit, san phdm tay rira than thién
moi truong, thuong hi¢u Viét.

Nha phan phéi/ 7 Cac nha phéan phdi/ban 1¢ thudc hé thong san pham lam  45-60 phut
ban 1¢ (NPP) sach nha cira va san pham tay rira cong nghé xanh.

Nguoi tiéu 15 Nhirng ho gia dinh (cht hd) c6 xu hudng tiéu dung 45-60 phut
dung (NTD) xanh & Ha Noi, Hué, Pa Nang va TP H6 Chi Minh.

Nguén: Nhém phong vin

S6 luwong ngudi tham gia duge xac dinh theo phuwong phap cua Kvale (2008),
theo d6 qua trinh phong van c6 thé két thiic khi nha nghién ctru khong thdy y tuong méi
xuat hién sau nhiéu cudc phong van. Tong sd ngudi tham gia dimg lai & 24 c4 nhéan: 2
nha san xuat, 7 nha phan phbi/ban 1é va 15 nguoi tiéu dung (Bang 2). Trong nhom tiéu
dung, ching t6i lién lac voi nhitng nguoi co hiéu biét vé tiéu dung xanh va dang st
dung céc san phém bén virng (thong qua cac mbi quan hé ca nhan, su gidi thi¢u va dién
dan vé séng khoe-sdng xanh). Qua trinh phong van duoc két hop giita ghi am va ghi
chép y chinh. Dir li€u thu thap dugc sau dé dugc téng hop va phan tich ndi dung
(content analysis) theo phuong phap phan nhom cac chu dé& duoc lap lai va cac chi dé
ndi bat dugc chon loc két hop véi qua trinh nghién ctru 1y thuyét trude do.

4. Két qua nghién ctru va thao luin
4.1. Péng co ciia tiéu ding bén viing trong nganh hang FMCG
4.1.1. Quan tim vé sirc khoe

Trong hau hét cac cudc phong van, cac ¥ kién dua ra nhin manh dén vai tro cia
mdi quan tim vé sirc khoe. Day 1a yéu t6 hang dau tac dong dén quyét dinh mua san
phém FMCQG an toan. Khia canh suc khoe voi thong di€p nhu “co loi cho sirc khoe”,
“gidam sir dung hoa chat”, “bdao vé sitc khde ciia gia dinh” 1a yéu tb co tac dong manh
nhat. Theo cac nha san xudt va phan phdi dugc phong van, yéu t6 stc khoe tré nén
chiém wu thé trong tat ca cac mdi quan tdm va lua chon.
“Theo quan sat ciia toi, nguoi mua chii  dén van dé strc khoe. Ho quan tim dén san pham
nay giam tac hai so voi san pham khac ra sao va bi thuyét phuc bdi yéu to nay.” (NPP).
“Ho chon mua vi ho théy thanh phé‘m duogc st dung dé san xudt tir thién nhién, khong hoa
chat. Chung t6i ciing tap trung khia canh nay dé lam ndi dung tiep thi va lan toa su quan tam cua
nguoi tiéu dung khi chuyén d6i thoi quen.” (NSX).
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4.1.2. Kién thirc vé méi truong

Nhitng hiéu biét vé van d& moéi trudng 1a mot dong luc dé ngudi tidu dung co sy
quan tam, thai d6 va dinh hudng 16i séng tng ho méi trudng. Nhitng ngudi tiéu dung
tham gia phong van thé hién sy tring hop khé cao khi dé cdp dén mdi quan hé giira
nhan thirc vé méi trudng va hanh vi mua san phdm bén vitng. Trong mot nghién ctru
téng hop gan day cua Quoquab va Mohammad (2020), hiéu biét ctia ngudi tiéu dung vé
tiéu dung bén virng, thai do va mdi quan tdm mdi trudng 13 nhimg bién can thiép thic
day cam két va sy tham gia nguoi tiéu dung. Linh vuc nghé nghiép, co hoi tiép nhan
thong tin vé mdi truong c6 anh hudng dén kién thirc vé moi truong. Ngudi duoc phong
van cling cho rang sttc khoe cia moi trudng sé& anh hudng truc tiép dén sirc khoe cia
con ngudi va thé hé twong lai, va viéc mua san pham sinh thai 1a gép phan bao vé moi
truong. Tuy vay, quan tim vé mdi truong thuc day hanh vi mua sim xanh van 1a van dé
thir yéu trong qué trinh truyén thong san phdm tai Viét Nam. Nhom ngudi tiéu dung that
sy mua san pham vi yéu t6 sinh thai van con rat thip va trong nhiéu truong hop thudc
nhém “mua c6 diéu kién”.

4.1.3. Anh hwong cia xa héi

Khi dé cap vé nhan thirc vé dong luc, phan 16n cac y kién néu tim quan trong cta
“4nh hudng cua xi hoi”. Cong dong va moi trudng sdng xung quanh cé tac dong 1én sy
tiép nhan thong tin va viéc tham gia vao qua trinh sir dung san pham bén vimng. Téc
dong tir cong dong duoc nhin manh nhiéu 1an boi nha ban 1é va nguoi tiéu dung trong
cac cudc phong van. Day chinh 1a chuidn muc chii quan (subjective norms, Ajzen (1991)
trong nhiéu nghién cuu c6 &p dung 1y thuyét hanh vi hoach dinh TPB, dugc mo ta la
nhén thirc ciia ca nhan vé cac ap luc cua xa hoi dbi voi viée thuc hién hay khong thuc
hién mot hanh vi.

“Véi sy phat trién cua internet va dic biét la mang xa hoi nhu Facebook, viéc tiép can
thong tin rat dé dang, nhung di cung voi d6 1a sy nhiéu théng tin, cung vo6i cac hinh thuc
marketing va quang cao bung nd, nguoi mua c6 xu hudng nghi ngo, e ngai, do d6 yén tdm hon
khi quan sat hanh vi cua nhiing nguoi xung quanh” (NTD).

4.1.4. Chat lwong (gia tri) cam nhdn

Chat luong hodc gia tri nhan dugc (chét lugng so v6i chi phi) dugc danh gia 1a
mdt trong nhimg yéu té khién nguoi tidu ding chon mua san phdm bén vimng. “Quan
tam vé strc khoe, co 1gi cho moi truong, va cam nhan vé chét luong” 1a cac 1y do ma nha
san xudt (trong phong van) nhan dinh vé su lya chon san phdm xanh FMCG tir ngudi
mua, dugc dong goi va nhan mac bat mat. Chat luong cam nhan ctia nguoi tiéu dung ddi
v6i san pham xanh 13 yéu t6 tao su khac biét so véi san pham thong thuong (Geng &
ctg, 2017).
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“Con ngudi dan dan sdng hudng ti an toan hon, tim kiém nhitng san pham thay thé san
phim dang dung. Ngay ca nhitng nganh cong nghiép hang tiéu dung ciing phai thay d6i [...]
nhim t6i khach hang tang 16p trung luu. Khi ho thay doi roi thi ta phai nghi dén ciu chuyén san
pham c6 xtmg dang véi tai tién ho bo hay hay khong. Diéu nay dit ra nhiéu thach thirc cho ca
nha san xudt va nguoi 1am thuong mai.” (NSX).

“. Mot sd san pham hoa chit truéc ddy minh da tir bo hoan toan va chuyén sang cac
thuong hi¢u xanh, d4t hon nhung dung gia tri minh can, cam nhan chit luong that sy t6t hon
han” (NTD).

4.1.5. Niém tin vao nha cung cdp

Niém tin 13 yéu t5 xuét hién kha ph6 bién trong cac nghién ciru vé hanh vi tiéu
dung. Trong céc cudc trao ddi, niém tin dugc dé cap la mot yéu tb quan trong dé ra
quyét dinh mua céc san pham FMCG sinh thai va c6 loi cho stic khoe. Uy tin ctia doanh
nghiép c6 dugc nho vao chat lwong san phdm cung voi nhitng hoat dong trach nhiém xa
hoi duoc danh gia khd cao & nhém ngudi tiéu dung c6 kién thire va mdi quan tim dén
moi truong va trach nhiém xa hoi.

Nhan méc, dong gbi va cach thirc van chuyén than thién méi truong c6 anh huong
trong viéc xay dung niém tin ctia doanh nghiép voi ngudi tiéu dung. Pa sb cac y kién
dua ra tir nhitg nguoi tiéu ding c6 dinh hudng séng xanh tham gia phong van cho rang
niém tin ctia khach hang dugc tang 1én ddi voi cac san pham c6 dan nhan va chiing nhan
cia bén thr ba (vi du: nhén sinh thai, hiru co, an toan). Cach thurc dong goéi va vén
chuyén ciing c6 anh huéng, khi nhan thirc cia nguoi mua ngdy cang cao vé viéc giam
rac thai nhya va khoang cach van chuyén ngan dé dam bao chit luong cua san pham
FMCG va giam tac dong xau dén moi truong.

4.1.6. Gia tri ca nhdn va mot so yéu to nhan khdu hoc

Qué trinh théo luan cho thay con co nhidu yéu té khac tic dong dén quyét dinh
mua ciia nguoi tidu dung trong nganh hang FMCG, chii yéu lién quan dén gia tri ca
nhan, 16i séng va mot sb yéu td nhan khau hoc (trinh d hoc van, nhom tudi, nghé
nghiép, thu nhap, thanh vién gia dinh, khu vuc sinh séng).

Lbi séng xanh, hudng vé thién nhién, tdi gian ciing khién nguoi tiéu dung lwa
chon mua cac san pham FMCG than thién méi truong. Trong phong van, mot sb v kién
cho théy ndi bat hai nhom ti€u dung xanh: mgt nhém cé do tudi trung nién, thu nhap
kha va cao, co kién thuc vé moi truong; va mot nhom khéac xem long tdt, bon phén ca
nhan, trach nhiém béan than, tinh truyén thong 1a nhing gia tri quan trong d6i véi ho.
Maic du thu nhap cua nhém thir hai nay khong cao, ho van chi tiéu phﬁn nhiéu ngan sach
cho san phdm xanh va hanh vi mua cta ho kha 6n dinh. O mét s6 nghién ctru qubc té,
cac tac gia chi ra cac yéu t6 co lién quan dén gia tri ca nhan nhu mac d6 gin bo, cam
nhan than thudc, long nhan tir, hudng thién, yéu thich gén gt thién nhién, bon phan dao
dtrc cdm nhan, sy vu tién cd nhan (Marzouk & Mahrous, 2020).

122



Tap chi Khoa hoc Qudn Iy & Kinh té S6 24 — Thang 12/2022

4.2. Nhitng yéu to cin tré tiéu ding sin phdm FMCG bén viing
4.2.1. Thiéu nhén thirc va thong tin

Céc ¥ kién cho rang, so v6i nhiéu nudc phat trién va ngay ca trong khu vuc, nguoi
tiéu dung Viét phan 16n chwa c6 du nhan thirc do thiéu thong tin, thiéu kién thirc vé tinh
bén viing trong mua sim. Viéc nhan thic chua du dan dén sy thd o va khong quan tam.
Céc nha phan phdi va ban 1¢ khang dinh rang yéu t6 nhan thirc 1a rao can 16n nht.

“Céc giai phap marketing huéng dén tiéu ding xanh phai c6 chién luoc that cu thé, di vao
nhiing thi truong ngach; néu khong rat de that bai vi nguoi tiéu dung da phan khong du nhan
thire ve khia canh nay. Néu c6 quan tam thi khodng cach giita nhén thtrc, thai d0 dén hanh vi
mua con kha xa.” (NPP).

Khi phan loai nhom ngudi tiéu dung bén viing, Balderjahn va cong sy (2018)
ciing da chi ra mot nhom nguoi tiéu ding FMCG c¢6 thu nhap tuong ddi cao nhung
khong man ma voi san pham bén viing va it cht y dén cac khia canh bén vimg vé moi
truong va xa hoi. Ho gn nhu khong quan tdm mua san pham san phdm sinh thai, hitu
co, hay thuong mai cong bang.

4.2.2. Cdc yéu t6 truyén thong: si tién loi, da dang san pham va gid ca

Céc yéu t truyén thong van dang chiém wu thé trong cac yéu t6 anh huong quyét
dinh mua hang. Mic du mot bo phan nho ¢ su chu ¥ dén tiéu dung xanh, cac ¥ kién cho
réng tiéu dung vi lgi ich cia mdi truong van chua thé danh ddi vai gia ca, sy tién lgi va
tinh da dang san pham. Diéu nay tuong dong véi két qua ctia mot nghién ciru vé ngudi
tiéu ding Viét xem xét thir ty quan trong ciia cc yéu t6 anh huong dén quyét dinh lya
chon nha ban 1¢ thyc phdm cung cp cac san pham an toan, hitu co va than thién moi
truong (Ha Thi Mai Vo & ctg, 2018). Tai Viét Nam, thu nhép la yéu td can tré dbi voi
nhom nguoi tiéu dung cd nhan thuce va thai do tdt ddi véi tiéu dung xanh. Gia ca la mot
rao can khién ho mua sim c6 diéu kién.

4.2.3. Sy nghi ngo

Nguoi tiéu dung nghi ngd vé ngudn cung cip va hé théng phan phdi, lién quan
dén dao duc kinh doanh ciia nha san xuat va hé théng phan phdi va ban 1¢, khién ho
khong mua san pham dugc quang cdo la xanh, thién nhién va an toan. Sy khong tin
tuong nay ton tai kha pho bién ddi véi nguoi tiéu ding co nhan thire, ddc biét khi co
thong tin tiéu cyc, nhing sy viéc tai tiéng lién quan dén chit luong san pham, nhin
mac, thoi han st dung ctia san pham c6 uy tin trén thi truong. “Nhing nguoi thiéu niém
tin ¢é thé la nhitng ngueoi trude dé da dat nhiéu tin twong vao thiwong hiéu. Khi long tin
dé v&, nhitng ngueoi ndy dé dang quay lung véi cdc san pham twong tir”’, mot nha phan
phéi giai thich. Sy nghi ngd nay phi hop voi phat hién ctia Hesse va cong su (2022).
Khi nghién ctru phan (g ctia nguoi tidu dung vé thi truong nganh hang FMCG tai D,
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két qua tiét 16 rang nguoi tiéu dung Puc thé hién sy hoai nghi ¢ nhiéu mic do khéc
nhau ddi voi cac nhin hiéu FMCG 16n. Nhiéu tac gia khac dé cap dén viéc “tdy xanh”
(greenwashing). Trong khi d6, da sb cac hoai nghi tai thi trudng Viét Nam c6 lién quan
dén van dé an toan cua san pham.

4.2.4. Thoi quen tiéu dung

Viéc thuc day qué trinh san xudt va nhan rong tiéu ding san pham FMCG bén
vimng con gip phai kha nhiéu kho khan tir théi quen tiéu dung. Nhiéu nguoi tiéu dung
van giir théi quen mua sim cii, ngai thay d6i, yéu thich nhiing yéu té truyén thdng (da
dang, tién lo1).

«...C6 nhiéu 1y do, dién hinh 1a théi quen ctia ngudi tiéu dung rat kho thay d6i. Ho van wa
chudng san pham tién lgi, d& sir dung, nhanh chéng, va phai c¢6 gia hop 1y. Diéu nay rat thach
thire!” (NSX).

“Néu ban than ching ta thay d6i 16i séng va hanh vi thong qua mua sam thi cac doanh
nghiép s& dan phai thay d6i nhidu hon dé dap tmg nhu ciu cho nhém tiéu ding xanh dang con
kha it & Viét Nam. Cac doanh nghiép theo hudng nay phai gip nhiéu thach thirc vi nhan thirc cia
ngudi tiéu ding chua du 16n dén chuyén hoa thanh hanh vi. Mic du thai do tét c6 dugc thong
qua cong ddng va truyén thong nhung su chuyén dich tir thai do dén hanh vi van con 1a mot
khoang cach can dugc thu hep.” (NTD).

5. Két luin

Tiéu ding bén viing di va dang nhan dugc sy cha ¥ trong nhitg nim qua tai Viét
Nam, tir ca hai phia san xuat va tiéu dung. Nhom nguoi tiéu dung bén viing dan hinh
thanh théng qua hanh vi mua sim cac san pham c6 thudc tinh bén viing. Nganh hang
tiéu dung nhanh FMCG tai Viét Nam dang trong qua trinh thay d6i dé thich ung va
dong gop vao phat trién bén viing.

Véi cach tiép can kham pha, st dung phuong phap dinh tinh véi phuong thirc
phong van sau 24 ca nhan c6 hiéu biét vé tiéu dung bén viing, nghién ctru niy da chi ra
mot sd yéu t6 thuc ddy va can trd hanh vi tiéu ding bén viing d6i véi san pham FMCG
¢6 thudc tinh bén vitng (than thién voi méi trudng va an toan cho strc khoe ngudi ding).
Céc yéu tb thiic diy bao gdm: quan tdm vé stc khoe; kién thirc vé méi truong; anh
hudng cua xa hoi; chét luong (gia tri) cam nhan; niém tin vao nha cung cép; gia tri cé
nhan va mot sd yéu t6 nhan khau hoc. Céc yéu t6 can trd bao gdm: thiéu nhan thirc va
thong tin; cac yéu tb truyén théng (su tién lgi, da dang san phém, gia cd); su nghi ngo;
va thoi quen tiéu dung (xem Hinh 1).

Két qua nghién ctru dong gdp vao viée hiéu biét tot hon vé hanh vi cua ngudi tiéu
dung, dic biét trong linh vyc tiéu dung bén vimng va nganh hang FMCG, dong thoi goi
mo& mot s6 ham ¥ quan tri cho doanh nghiép. Cac doanh nghiép can linh hoat va tinh té
hon trong chién luoc marketing huéng dén nhom ngudi tiéu dung twong tng (mua, hodc
khéng mua). Hiéu biét va co kién thirc vé thi truong san phdm bén viing tir hai phia
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cung va cau 1a diéu kién tién quyét cho cac doanh nghiép budc vao linh vuc nay dé phat
trién cac chién luoc kinh doanh bén vimg ciing nhu cac chién dich nham chuyén tai
thong diép vé mot 16i séng bén viing hon. Mot mat, doanh nghiép can c6 chién luoc
marketing xanh cu thé dé thich nghi tot véi thi truong ngach, nhém nhan thic tiéu dung
bén virng, nhom da va dang mua cac san phém xanh, hitu co, va an toan. Mat khac, cac
nha tiép thi xanh nén quan tdm chién lugc hip dan thu hit nhom ngudi tiéu dung it quan
tam bang cac chién dich thuc ddy tiéu dung xanh.

Tiéu diing bén viig
®  MGitredng

®  Xihdi

& Kinhté

San phim FMCG bén vimg

®  Nguyén ligu: thién nhién'hiu co; an toan; bao vé mdi trudng

® Bao bi/déng goi: thin thidn mai trudng

® Chimng n.hén.d.a.u nhén: an todn, hifu co, sinh thai, throng mai
cdng bing

®  (éng nghé sin xuit xanh Y dinh mua, chon mua

®  Phin phéisvin chuyén: thin thién méi trrdng

® Mua dng hé, thinh

| thodng
. o o Mua thudng xuyén
A Hianh vi tiéu dung Mua : * 8 XUy
Khongmua |, — T »  Trung thanh véi sin
l l pham /thwong higu
RAO CAN DONGLYC — -
Thiéu Pa Sy Théi Quan Kién Ann Chit Su Gid
ahin dang, nghi quen tAm e hwdng lwong nghi tricd
thike, tign ngd siIC méi x4 hdi cam ngi nhan
théng oi, khie truimg uhin
tin gid ca

Hinh 1: Pong e va rio cin trong tiéu ding bén virng nganh hang FMCG
Nguén: Nhom téc gid

Ciing nhu cédc nghién ctru st dung phuong phép dinh tinh, nghién ctru nay c6 han
ché vé tinh khai quat. Vi muc dich kham phé trong budc dau tim hiéu thi trudng tiéu
diung FMCG bén ving con rat méi tai Viét Nam, chiing toi st dung phuong phép phong
van siu nham khai thac nhiéu thong tin. Bat lgi ctia phuong phéap nay 13 trong mot s6
danh gia, thong tin con mang tinh chu quan cta nguoi tra 16i. Nghién ctru tiép theo nén
ap dung phuong phép dinh luong voi ¢& mau 16n, trén co so phat trién nhitng yéu té anh
huéng duoc chi ra. Cac yéu td dong luc va rao can con kha chung chung, can duoc lam
r5 hon va chi tiét hon ciing véi mdi quan hé anh huéng phic tap hon, mang tinh dai
dién hon s& c6 thé duoc thyc hién v6i cac md hinh dinh lugng ap dung nhitng 1y thuyét
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dd c6 vé hanh vi tiéu dung bén vimg. Ngoai ra, phuong phap thir nghiém (experiment)
la mét cach tiép can dinh luong hiéu qua cho dé tai nay.
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SUSTAINABLE CONSUMPTION FOR FAST MOVING CONSUMER
GOODS (FMCG): DRIVERS AND BARRIERS

Vo Thi Mai Ha, Tran Duc Tri, Nguyen Nhu Phuong Anh

Abstract. This paper aims to examine the factors driving and hindering
consumers in their purchase behavior for sustainable fast moving consumer goods
(FMCQG). Following a qualitative approach with unstructured in-depth interviews, the
study determines the drivers: health concerns, environmental knowledge, social
influence, perceived quality (value), trust, and personal value and demographic factors.
The barriers identified in the study include lack of awareness, traditional buying factors
(i.e. convenience, wide range of products, and price), skepticism, and consuming habits.
In addition to managerial implications, the findings from a qualitative method in this
study will be the foundation for further quantitative analyses of sustainable FMCG
buying behavior.

Keywords: Sustainable consumption; Green consumption; Fast moving consumer
goods; FMCG.
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